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1. M2

1) 28 7| d J7=H

A Sepol-als e B oljeh B meow o) AES 44 o)
Z]5}+= PPL(Product Placement)©] & a1 peto g Fuby Qic) wjjAl,) A
A8, 71, AP 5 710l PPLS: ol el A HE| TRt ofje} 717
E, B B4 A, Alo] BB |TIAE PPLE A5 B8 ska ok, A1eA] BT

o] 735 G (o] St FAD 9] HiFde] Ee At AolE 7l FelEol A

Eze] 238 wEW0mA ABlEAY olulAE 2o 4 qlglch
PPLE ol g bl AEO| Zlsolut AR Mk 41 WA Aud 4 gk
FAAY A AZE AFoIt ofele Aulse] S ket 4RO R PPLE T

SHIL QUtf SBS 1Qf ZRIF (TV s=as7d) oM = AFdshe vheleas &
o

BIEEE AR AR Sl gAlsks WS Bolrlt
Akt 2gaeet o 48 ngow o B ¥ anks A% 4 9tk KBs
St} (efoke] ool PPLS A (AThAHEAD P L A
7} oF 1,0000] o] Tt A0 WEiTh %, 1714, 2016). PPL 1] o] Hojol
eofol] Skt ol MY vlg o] a1 EH7} o} ol Hofe). B3 24
wpo] Golufol ke TR} FelE Aol ek AHAES] )7} Sofut
) WSl SR ol WS djXIsle] Helak 4 gls PPLE Blulvh Brbsste
WA= o2 2olct,
urel pPLS e 2RI} a9) A2 8 Aol Wie] ulg glo] ppL A%
= sj9) Aol uhAY TS A 4 Qlrhe A o wjeizlolch, thEAe 35
St} SBS (ol & I oF KBS (efake] ol o] oixp I Holeh el

o] vlaba] Zkzh ‘Hdo] YAE) o FAErolgt Bal (yze AAE T (2R

rL
<
>
5
HU

O

oﬂ
J

rr

A\

= FE Hih = S 28 S dE SolAE S AEE 2o R IR
o mizo] SaL AlsFol A AlEET B BiaA| dele 717 Hol A Hitel

% AS FerkT ol e g /S E ggol 1 5ukE ev)E i, ol

A71Z S2Y 7IEolAs = =2t prLo] Y vpAE o wEgit)



SolAIchs Zo] ppLE] Heh Z%oltk. Alxjolel 8H2012)e Eupgat X2 s
Y e A TVEIE] 49 YaEe] F71 49 Y Parel vhat FHE}
wWol Wk ofuje} AHAe] Alela] ARIo] Z7kstA ko] ofgiA) wis zézm

30
>
S
=0

PLE AEAO] Bl FHES AolagZ] £ 4 ol HolA ol uje
okt AMgT], AR HE%a vlgul2021)9] Ao olsh ZA} th A 'éx}

90% ©o]Ato] PPLE E A3 o] 9low, Al 7l7ls- A|AA7} PPLE 53] Bl 9=
208 Uelilt], ppLo| AgARR slotd wA| whEi= Flo] 9l 3 Stolelis At

o ojat ojx7} gtk
ks e A 2w Fe] Hek, (ejoke] Sel) = 3007t Wi AYE 1E
B71E olofr IR Wl o 8% ol Spke pL ABAISHE WAIT Selul el ke

o, ofxp F=lyol A4 BiEE (B FE Hub o miEe Y oie] F 556000t
S (x

ol

o HAEe ﬂO‘ FEol| SR Rtttk 7R ZRbeHH AR sete- 7]Eolct
(=52, 7171, 2016), 22 &, 22 Sapate] PPLE W (F4HY ol HefERe]) 2
&= A9 F7] din] 190%uF S713c 53] PPL o Hofli= aiAgo] R SIS
o]9=tl PPL o] F2 FOR uHIQIaL gk o] o] thgr folw s]ehE kL
(KGC) 2 Wt (less, £171%1, 2016), ‘E}l TRl 919] F5717F Bl th A
Gy F57) At w9 @dirbsa =, &
PPL G vfEo] A thH] 33%Lt S7IRITE AR ARs Ak thaEAlQl aE AlEel7]
afjitel] =efatol] Uhkekar sija] A Atafak 4= ol AR obdclh 1Eu (AdiRks
by BARRE ofu] AFsAk ] ojARZE QI AR|AHES: PPLO] felek= al7E S1%l

& Zlolebi LABTH =SS, 4717, 2016).

5] QA A0] B o}z B MALO.

Akt Ql7] =epake] 7
#Ee)A b= et del 28 ‘L%ﬂ Eaale AFE 572 ol gzt =4
2 Walisk oL APIARES e}l AdollA] ofef vigt B3zt RE Fash]E
(H27, 2022; 71201, 2012; QF=d, 2013; 274, 2012), SHrABZSAh vjc]jo]A
TANEIZE AJRIE 1,071t & AAIRH A2 KH2016)0] wh=d AAJA} 59%7}

TV E2t0} £ PPLOI| CHet AH|X} Q1A
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PPLE Qlsf Aol Rsls Hhethal ST A it (ko] Sofl) o] 79 =t
SHE 5o] ppLo| YN o] 57she Higo] Eefuprt of xoh= thE ke s
Ab APgAREREE PPLY ofehs HlobdS WY STh(O]d, 2016).
olefl wke} pPLE QI8 =etute] BFo] 74|l AFARES] E¢lo] Wt s
o= e g AR AES & wol FAstaL 4lo] )
7} Wzt Hollske]7] AlRRICE 2016 wN et (E7RE]) of] PPL
A

)& ofl o] A FHE AES v FPout AzbHo] Yol glo] AgHoz

2R A7 w e vtk WA A AZISI e 3] A3l A
AE Boll g2 ARl SRl= St bl SEs A e ARl

TS AR} WolSoli T150) &8 Sol Zlolth PPLE HelMal dojuhs
Zrte)7)o] Aol whet mizaglo] Yo mRE ARE W 49E £F otk <7
oFo] ol = PPL AT AEHE W Ao]n TAHOR WA AGHe] A
B2 Wtk ol WEEAISIUS) Al BT o)) 8l Y| E A

oliet A A= =gt prLo| AR 712 AP Ee Adlishe A

7] P AT /\lxé?ﬂi’z HAS] el o3 W Y, 22 2o vt pPL

A=, vdul, 2021). TR S AR AE o] dﬂﬂEH ZA}(2016>°ﬂ
o= AR 69%= o138 ppLo] Mo R S8 WS ZusiA shal glrkar

= ARARES] RRFe R ofojRin) HEsat upgu]2021)e] 25k
- AR AR ool RIS A AR 70% ZH7tel 7k
A ppLo| MEshal 7]anl QUMY Sk A BRI AT vt o] 1R4lE (2016) 9] A
Aol whE R APZARS] 55%= PPLOYl AR =7]al ASiTh ol2fRt R Al
ol o] 5= L8] o] E o= qlrh o7l PPLE QIRE A A3l o7

7} WA ot An o] nhe-S: Alok BHz Barel Al Fask BAYS Ak

PN

2020\ Falrk] AR LA of wE T -2l PPL A2 -2 1,7009]] &
o}, AupgEe] 79 A g viEe] 3% o)del ppL elelct. fEEe] A

Jo rL&l



2 17%(@ % Zsh7t de=chm| g2k, KOBACO, 2016). A7]9| PPLE 17]]
AEAL Th=0] XA} L ARbALR} AlOFRE T8 tieialEo] ok HExol7]
wfitol T AJEjAZE AR At Sjuketel] PPLE thaishs 7|92 Fe 2007) o) o]
w1 % OF 507]= PPLYE RO & A WalAk= 7] o|thKTZE Q7 A At4r, 2018).

PPLZ & A|2pH] =50 s{Ejol= AR Alzt] A7 glo] L2 A|2kofet

]
I

A 4 QA FIREI71E, 2011), WEARE ARl ofg oA SR A
2 At eg% A ol olck. AAAE B4 SR 4+ Gl AlARls AR
S ulgo] Auk e Aubx] gtk Urjx] BEEe Aapt i 9ok she
Y |AZOE PPL @lolli= nhgat tielo] gz Zo] AReITHHS), 2021), B Ee
o g 7o) ARlZh 10004 B4 s 9% 2L Aol prLo] A ke mels
A ) Ha=ErAah RaThEu]4, 2011), 20108 2Nt S Sep} A<)

O{l

o4 PPLO| ALA|5H HIZe: g Asldol ek, el Mol 30 WALOR A%
kAR, 2020). ThA] A pPLO| AIRIZO] FAS Husta glrka # 4 9)
FAlol) B 7| Qel Al e AZh el Sof ofgiA ek AES AvpoR
FuEsto] FHTE 402 X o]F tha] AE Aol ARATHE Heshe T os
pLOJT}, FHALORE A PPL Elitel] W] Hl g
2 719N RIS B 4 gl

o7 A8 A BatAOR PRLO| ZhA et A A0l Ak AR uithsic,
ofdl A Ak AbH 0w g 4= QA S Sl AL Avaow 2}
(#50:< Fotfof & Aolch, 2 Al

2

i ;
2

(1) PPL
PPLE- gofoll A AP QAT e Fo) 4 HRAEo] Feol R s

MRS 9lg o]2 wolglar, T2 o] olelat 4ol Fual AlIEo] AL
i e olelwA AlAgA wilE sen A A HAEEE,
2005). PPLO| 7]910] M=l upAE o w SR E] A4 A 19821 AEE 2w

H10) G (ET.) oM. o) Zibol| ¢l "defolo] ETollA| 253 &5 Kol

TV =2i0} & PPLOY| CHSt AH|X} Q1A
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L Aol 1}o=t) o] 23] o] HlE (HERSHEY'S Reese’s Pieces) TF. %3} 7)1

370 W)l (Reese’s Pieces)+= 65%2] & J5-S 71 5IL(TIME, 1999) O] 24 PPL
o] 928 7IdEo] At Sithg==4, 2005). o]o] 1983 (Y1t %) 3 1987
(& ol (Ray-Ban) AZefr) =l - 200~300%2] Wi A-S 7] 55HAF H]
24 7|95 AtelolA] ppLe] o3t AR o Q7S A HATHHEH,
2005). f-ejutEtellAl= 19921 (A&oloprly ol (aHAAR THAAREC] R WA
PPL A7} ARict o]5 19994 (412]y o] (SKEHISEy, 20004 (F-57H]5-] JSA) 2
(el 23uol) 7} a5 WAl PpLo] Ao EHly] AIAFCE
Z|%9] PPL A} AH| L2 =(Steortz, 1987)+= PPLE] o5 93} HAM|T] L,

TV 4o SolA AlES] BT, 9§7]4), il 55 =Edhs slolekal sioiet. 2ol

rir
=
[
ull
I
o
o2
=)
off
=
s
2
g
©
i
s
=
[>
i
B>
i3
~
3
'S
“i?l'
i
ot
i
ok
o>
o 1o

AR CIA o, 8=, 2012). W QoAM= 7119] oAU A, Ha 55
ZRIFe] uiel Lof ZAlA Z1 ou|A S AALYA leEShe A7 2RI
(Kobaco, 2016). @l=oflA= ARHA o= pPLOjeh= &5 ARESIAINHE= el =1
Z9, 2011), $-2lufete A4+ ‘Product Placement S 2] H31o] ‘A& vl 2|'2fale gk},

Selupel WAl TPk olS ARg Tkt W AT3a R Qo

AR, SRR, SR MRS WA, BAL S8 eEshe galE (HaLEkal ottt
(e, vpdn], 2021). 2eu AR 738 01= B 39)9] Sjuld), pPLe M) 71

=
Sefubeloll i 20104 12 WA A AR Foll AT} §859
1

e @2t oA pPLo] 3-8RI,

7} A PPLE AR QL) o]% PPL AR TV Edhile} oy 2 IS FAjo= i
5] ARt =9 Al BliQl 2010 ofi= 479 0] 3l PPL AJAo] 20151 o= 454

‘l\)
S
(3]
(=)
ri‘
2
rr
—_

;7009108 715kl S Assskal qlek 201601 7ol Wb
AlgEo] TH g E o] WEARRTE ofuf e} @15 A2 PPL 7} 7 Rs sl HEHKT A
AT, 2018), dubH oz el AFHQ] 60~70%E HEAE, U A
30~40%-= FAIRAE 2 sh=E] o] wf AlAkR] 2Eol 7H - 7]oE Sk Ao
B} PPLO|THZIAE, 2016),

PPLY: 71 "ol Qlo] ARt WA SfAIE W=tk W] Al73E= PPLO] 8

o2 mk 2



e e FRHAIRAIRD) 3], ofuaE P 5 Al TR AlRRR T e

4
E2g 4 AES AEOR T8 HolFl Aolth B HAHAH)E TR
Rlo] T ) 34 7] 1/4 o BjAle) R} HACE eESR Flolek, ofulan
T Ao Mol waset piEl Alow Aushs AT A4, B 54
SR SRt UOIES Fa HolFl v 9%, B AES) g HUAEo|
AolLglA| WS g ol o] Slek W Al Alsoxt PpLo] THsdt Za
O weF, e g2 gslowr SHASIal Qlal, WAl AIZES ol RO AJ7Ee
7% 0 4 GRS, B A% sl 3719 13 WA 4RGeS sk gl
(R, vV, 2020, 9k ook TR AR ol P TIIE EFEO] 922
Aupo 2 Br|SHES ek IelE TR Wold Hal 4ES olgatALt ol

& dfoks 2 wshal Stk

SIHESL(KOBACO) 9| 7]zo]l whi PPLO] 28 RI9)= g 9]0l ule} th=rh
AZO] AL Level 12 xﬂﬁo] |7 o gub uj A g0} 2T A Level 2= SACIEO
AELS ALeBl= = Aok A0 HS- Level 12 AAo] WiHGE F
= A, Level 2= 0] Yo} ot M ok Jlo|eHAH, 20160). 22 e
et 2] AlECI W5 ARE 27 4 Hije-9) Q1A we) Fais
Apol7k St

£

ol
o o

}:l

(2) 3 20 BRIt AlRte] PRLO chet B

xpge] 49 AR Y1 Bego] Z/kste A Bl diet AgAe] Furst
ol |31 Ale|a] %ol A47|A nhlole). SHANE W TR Vo HlAIE PPLE
Soll A2 BokEe] AT Ll Hela Aol drjH oz v uhite|
ALY FEEE 5 5 AT, B, 2012), F5G P @01)E
ppLo B 70| ek wA) 9] uhitel] An|ER Slolg AR

o3}
HA
4 S/oly oluAE Wolad 4= Ml st Huop 2 ¥l anE 7w 4 v

TV E2t0} £ PPLOI| CHet AH|X} Q1A
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E3F PPLE Al Q17] Aof|Rla} oA 5788t | wikmol A A Aug &
7He =Y S AohAIR e, 8=, 2012). (A of| A 1y el v ddE o
el Ae Eehil 'Y 48] vholl E=HjsE 1,2000H0] KL uf I QA of,
g8, 2012). ol dhigh Sgto] 17t QISlE om HolE Zlojrh (HejlA
& T oA FHFol 7 dAY EUE AEES SERt Vs AT §lolw St
AREGith= o] gute 2 obhS 7| EcHwww.iconsumer,or. kr).

ZLeut prLo] AU A A9l A2 okt =9 Z7lel whel glo] SA|Aw A
7101 == PPLE A&l thel =9)& Wellghemi AAte] ARGs Eeldosich

HhH 1o] AL AJAAYA wZEE PPLE AFA Aol v Eotslar 98] A

ILYAEL=Q} Blo] E(Friestad & Wright, 1994)2] 52| 4] (persuabsion knowledge)
ol W ALRIE At ol melnt Raeh Rk QA A% SEAR
ORAL w34 A5 AL ZZs1o] a2 counter argumentation) 2-2- A2 4]
A psychological reactance) 5:0] WIS 7K 4 91 Aoleh, ALz s 71974
(2012), U==3]9F 2] €H2008)3- Wt HelE gifeo]] 344 Jak mxitk=
A EHoR W o) ok S5 ekt eloleoion B elel 3 Al
AR Seke 3 oo dhek Aulxte] slofnt B wat sgel g stel 1

wEhA B eRol A o] Aol Bl glo] X AYA Tl =AY vs el
A AALYA BB E 2 A weAole HelslaL o] slo] prLo] ot
aulje] Hmo] ARRE wlAl=x] A nan s,

WN el (0402 R 0] PPLS RSt QG Bskal At

= kuﬂowzﬂ, 2016). FFAAF AYANT] LAY F HHIALSE B S
HPA A, 0w Aetolel Helt vl Al st (Rl MEeixw
SI71% e A, 2y AdREAE (FAY olneleeh 2 Qo) B Hpm
UsHz AT, FAACIA Bl An] (S B B g, HA] Qo HAA
(Double A) 7} Aol Al -2 AA] BRI 91 ek Alolol A 434



Be4S Yofshy e AAsA ot Holutet,

PPL Aol = Zfje]l a3t ek A LB 558 ko= 9k Qlth

S 210 (1A, siie) 2o A3 A AR A 7R ade Sad

= o
1 A
H

gl
Joll )3t AFgo] Q1S wiw (KT ANfEE Z HDYE 58 FatA] 2elsic} w3t
(FojA & Ty o] S8k sE e, MM, i 52 oy STt
Auin} 2F Yl BEAERIA], duint 3]st YRS 3H=2]E Kol uj7Aict @9
ol 7] mizoll =l 7A&Al AL, 2] AEpt AlEe E53] Avfelr] wel
] AlES Bl B8k Qlo] AEe] SES WoskA] o= PPLO| AR VL

E
N} (star, ohmynews, com > NWS_Web),
PPLS 5h= 719159] AAelAle Aol U A1sgA tsoks AR 75
o = 8 Yu ATt 4 Aok AZN TSk AES Raskel T G,
e} U B el pPLE AlAe] kS A] uhze] o] glo] FatlE Lopst
E WT wE wolEAY 9olE B ofuAE ol Wi AnE Y 4
Ik, wehd] a7l AES R ROk ol A, u9e] ofujy 5 ofe] a4s
et Al 578 ool Rims 2-sk= Al gt Aot (=52, 11714, 2010).
TE(EFE Y, A, 20065 oL 9], 2010; HRIS], 2015) AB|AE0]
7 TRl= AHIAE o] &ohe St L7l VIEelu =, A, o] Aol wet

PPL W AlFolut Hei=of T3H B ol 54 e ARl S RS Kol

g2
rlo
re
A"
rlo

A|m
NI

(

ZHA7E H[t]o] 48 Aol A QIAIA AefE Wik uf WAsh= A4 914
T Al dus 27hE delAlolelal sl=t|(Ha, 1996; Speck & Elliott, 1997),
of Azt ] do] il ol e vl miviHcler Agetths e Eel
A TR QuhAYY] 9], 2011; WA, ol FA, 2014).

S AEAZA vT o AAE = AYARS] PPL Q1AM 3gal ) AL HAalA

ZAF Aut, pPLE lsf Zepuf GHdolu fgo] MAEAY RAERE

TV E2t0} £ PPLOI| CHet AH|X} Q1A

157



158

o] THEold A AARES AE RS B AR ol AL A4
Ak, F2(Lutz, 1991)+= FALE g AP SARE AJRolM 574 garal o4

o H]qux% o5 u}.O_o].h A%‘o‘to]ll,}jl 1440]-93\14— PPLLE: 311—519] g%_o]gi ppLoﬂ
gk BjEl 54 prLo) 5914 Eo nlsoHoR ugaHs Mgolety Fof 4
ok A% WgoR 1l prLo| Fo] Hjel WAR|UEA ofRk prLo| et e

of 9= vE # ke Zls e & o

[)
o o=

J
F

¢

)

i
rlr

(3) &zt MZoll chst Ef=

AR o' Abol| tisl] wehel wf, ARt Bt SehAt A A9 71
| AHile] ZAIAL QUE AHof ofEsto] 224 Tk sk el ek, A
L, olF%, 2009). AlE AlFef QoA 784 7HHFEEH (availability heuristic)©]
A-g-Flth(Folkes, 1988). olAo]al ghef2]Ql F7hath= ¢4 Azsl @ 4= 3= ol
gk 7|20 TthE k= Aotk

e

(0]

ulzka) A E](McAllister, 1995), 2£]7]9} W7 (Lewicki & Bunker, 1995)= AR A}
olo] A fei B A 7tz of7]ell 7123t ARSI o2l 22 SUAIE otrial
AFsaL o5 AR 2 FAAl 7N ARt JosiRiny &5 ol
(Johnson & Grayson, 2005)%= AlglEo] 774 2= Aol 7] x5} *ohﬂoﬂﬂ] OEsh
= 7795 A=ela oA, MeAllister(1995)0]) SJal Al 7lo] wIuIsh AB e
o] Olﬂifﬁ A A=7F o aA wAysicl =49 7d(Doney & Cannon,
0 7 A, oS, 9, o=, Zof)o] qlem, o] 5 o]
= AlE7E %*JEM = A WAt e R AlEE Hofsl= A
wetrhar Ay, o9 o] A3y ¢ltofl oJshH(Amould and Price, 1993; Batra
and Stayman, 1990; Edell and Burke, 1987; Howard and Gengler, 2001), 7172 A|3&
of thzt ejreoft= Fol¥Et},

ol& pprLof| Agall Hid 17] ujp-of thet &2 gHo] Aol gt o=
HdolHe o3t = Q1S Zlojok AAR FHEEL(KOBACO, 2019)7) =] Awn|z}

8 2 AR AR AR RAMCR) O] W= PPLO| AH]AE2] AlsE ¢l
B 7o) AR Fh AOR US| B ASLE AT A vclofol LAl

H
O
O
)
flo
2]
il
ol
ox
é
FIF
V))

]
E](2016) Al w2 H (EjoFe] o) & AJAYUE AIPAE 5 Ahl ool g4t AlE
(69%), TA0](55%), A5xH(54%)e} 22 £ PPL A2 7]|oJsicial gl



EZE ARRES AA19] Aldolu Bl whste] Q1A S FAIRReEA] 4
24 PS fAlsk = kel qlrk of® ZHRIP), BRRIX), B diO)o] qlrtar
shehd ZF Al digt H7F =5 O7RIP)2] ERI)e] theh H7F, @ERIX) ] B
i Oyl gt B7E @7AAP)2] Bt HO)ell tigt B77t ole Alolth wtgolE
of oJat o] A 7Fx] 7} Afole] ykef Etdgo] AY7|H Ebgho] WAsHA EHlER
ARFEE OAA ALE FEll ot E AdElE v QMRS fAIsH 4 r‘J}(Helder
1958). o] wj Bkt S8 QAL B 4= Qlimvl] FaL Uil gk =2 et
Al A OJEtHZajone, 1980). Fth= wEkolu A2 S+, titith= wedou v s
—efar g, 9 Al 7HA] F ol= skt thE B3 v A4S Etde] dojdth
ol Wj AFEE thE SHUE Hpte] RS o] Falkt gt

o5 ppLo| 283 Hrd ZHQI(P), ERRIX), Bl tiAHO)L Zh2} AH]AL, Q17| ul
9, PPL AlFo] & ZAolch, Aol tiEt W7k vkt 2 Aotk

@ ZHIRHP)= I7IH-(X)E FoRRITH+)
()= PPL AlHO)& ARERITH(+)

@ 2HAHP)= 7|7 PPL A& AFESk= 212 KAl PPL AlE0)e] dial
2 HEE 2=t

ofefet S THeE yehid (T1H 1)

TV =2i0} & PPLOY| CHSt AH|X} Q1A
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HA =30 (brand interest)@F AH| A7} Fate] w235 A} 11 EA Hajjso] 2k

Am

A
Al E= F7) A (curiosity), €al AlojSk(inquisitiveness), 14 (approachability), 743
of|e] 7iR}/d(openness to experience)®] =5 WRHH(Machleit, Madden, & Allen,
1990).

W=2] ) v = Fdl(Machleit, Madden & Allen, 1995)8 Hii=5w|7} Z22]
(Plutchik, 1980)0] gk 714 A1¢] 7] th(expectancy) oA FEl B4 (exploring) 7
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Abstract

Consumer Awareness of TV Drama PPL:

Focusing on the Relevance of Story Development

Hyun Sook Chun*

Professor, Dept. of Advertising and PR, Semyung University

Socially, economically and culturally, the positive effects of PPL are enormous. We will need to find
a solution that can effectively imprint the product while minimizing opposition. This study set out to
find that method. The results of the study showed that the relevance of PPL's plot development
affects brand interest, which in turn affects purchase intention. It has been found that PPL that is
not relevant to the plot actually reduces brand interest. On the other hand, the relevance of PPL
to the plot development did not seem to have much effect on viewer attitudes. However, purchase
intention shows quite different results. It was found that viewers' purchase intention was higher when
viewing a PPL that was related to the plot development than a PPL that was not related to the
plot development. This turned out to be the influence of brand interest. As a result of the analysis,
it was revealed that there is a very high positive correlation between brand interest and purchase
intention. From the perspective of a company that carries out large costs and does PPL, they want
to highlight the product excessively because they believe that if the product is too naturally integrated
into the drama, it will not atiract the attention of viewers and the advertising effect will be low, However,
PPL that is too explicit may actually reduce the interest of consumers. Through this study, we were
able to confirm that PPL that is too explicit can actually reduce consumers' interest, so even if hundreds
of millions of won are spent on PPL, the advertising effect cannot be seen and it can even damage

the brand image.

KEY WORDS PPL * Product Placement ® Indirect Advertising * Broadcast Drama,
Relevance * Context ® Consumer Attitude © Purchase Intention * Brand

Interest

* ideatruckl@naver.com
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