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The objective of the current study is to develop the amendments to the Outdoor

Advertising Control and Industry Promotion Act, which will go into effect on July
7, 2016. In order to suggest the amendments to that Act, the current study interviewed experts
on digital outdoor advertising and investigated the regulations and controlling laws on
outdoor advertising of foreign countries, including the US, UK, Canada, Japan, and China.
According to the opinions of the experts, it would be more reasonable to use the term,
‘digital outdoor advertising’ instead of ‘digital signage.” Most of them define digital outdoor
advertising as information or advertisement using digital displays. In the case of the foreign
countries, they are controlling digital outdoor advertising in a strict manner with the exception
of some areas. This research consequently suggests that the admenments to the ACT should
incorporate digital elements into the current outdoor advertising regulations rather than
develop separate sections regarding digital outdoor advertising.

Key words: Outdoor Advertising, Out-of-Home Advertising, Digital Signage,
Outdoor Advertising Regulations
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