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5 opAlo} Aotg
A Fgotrlol, £, ol

A AAR gAtEaL Sk &3 9 A7
S ofAJo} XS FAor Eehtet et
RS FEPATE FLoll= Alo]H(K-POP)O|
Ao FHOR FALSHHA ofAolE B
of A AAASQ] 5 don SAkEAL Qlet (3
THAAAZIEY, 2012). 1 A3}, TR St
u, s}, Alojw Huf 2 3 ot el
A AAE SR haEs) FREARE el &

I A BT MEBR BRI 8
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Askar Qlekelfut, o] W4, HaAl, 2014).
3l20] shalol ThafA] ]?_l . Z1H)(2007)
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off thek et —TLUH7} 7k, 1 thgo 3t
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Aok S, 59 Tate] ke 9 Tatel
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ARe) Ao disiA 4 FE ol2el AVlE
= QAT F05E 31 FHRe) Sk de]
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3% AlFHTks oluk
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5ol thEt et BT o3 WolH A

AZANA A A4 W sk glo
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ol ¢3RS w2 HAto|th(Schooler, 1965).
T R AR avfet HelE 7]Eo) o
T UitE T B SO T SeE
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ao] ojd G2 vR=Aof disiA A2
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Ak e 7k} Beis AR, 5D, 1¢)5
7]} U)~(Bilkey & Nes, 1982)%= AE0] A%
S SkE FeblE stk e 2 7]
o 2ol A|gke} tlEe] YAAlE TA] AlE
o] AL L AEo i A7} B ofjet 23]
o] BYsfA|aL, Aol a1QHE AL, FEE0] WHEo
At Ak o] Tl F50] olRolA|E tE
OujglA EAtHOzsomer & Cavusgil 1991),
ol gt AlFe] kAl F2 YA oju]A|=
5 AMHES] B WIS PO AR
Q)& 9] kAR 7HEtHErickson, Johansson,
& Chao, 1984). 57 Al el B71& &
2B AE A1 WAl 549 WA
2 ©hA|(intrinsic cue)2} WAZ £4 0]2]9] <
A4 kA (extrinsic cue)o oJ&Est 7Ly &
W2 So] AE] A EAol thshAl 2454
2w, S WA whafel 9Es] FE 7ol
QlojAl= QAF wAo) el&E}A ErHOlson,
1972). 53], Y=AIES] A5 iAol s
A ABE Biske 1 Bt At s
2 4SS AES Bk o ofeles
741 gtk olu] 71 AEe] 2kA7} ofeelst o}—
2 AEE B U A4 Bt E
Qos), EuAEE A A DA
AL 7hoka ol 4 9ok, olol 2Aiek
AE B2 ASolM= A7 ARl gt
D 3 g ol kel s 0
SANTRE o 203 BHek 22 sk
QI Tse & Gorn, 1992; Wall, Liefeld, & Heslop,
1991),
QA T QAo Sfsh, A ] A}
ShLtel QA A T 7} Eo] 1 AAEA| 9 Al
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it Ald, B7E H= &2 Fdiefel vAle
kS YAER] 3K country of origin effect)2}

s}, 2, QA mulek B4 2 1 2}
1 =7l AATEAAL, 2]

, A=l gt 875 Hi=, B= 3
2l Uli © Y= Tt g2 dreolMe
Sk H7F 5 g flefl /1ol A
F| A7 9 niRitks e dHde R
A AR ap7E EARITRE Ale AlAfsEITh
olF 7ol 2lshd Wit 1 2 PAHA] o]
A= Al 7E ol thet @14, AAE 913, Al
ol Higt H7E Aol et ﬂ% T=)aL e
Aol &S u]Zkal Sit} (Chasin & Jaffe,
1979; Hampton, 1977, Han, 1989; Johansson,
Douglas, Nonaka, 1985; Nagashima, 1970,
Schooler, Wilt, & Jones, 1987; Schooler & Wildt,
1968; Tse & Gorn, 1992; Wang & Lamb,
1983),

Eat, T3] YA A olelo] 54 S
7HAAL Qb= oA (FAHA] oufA])of| A5k
YA IS AT R AR S AT} sfiA]7]
H O:]q_oﬂ/\i}_‘_ EXA 5{—7]-

of olu]E FASH: AAA WASE, HAA
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Xﬂ/\IO} Q(Chasm & Jaffee, 1979; Tonberg,
1972; Wang, 1978; Wang & Lamb, 1983), tf5-
o] QA AT T ATEE A W
€01 3 Sl O] A Wl

o S719) AE) s A HETHs A2
Zﬂ/\]S]-_TL QA |THGaedeke, 1973; Schooler, 1970;
Hampton, 1977; Krishnakumar, 1974) |4



a %7}—4 Zﬂ%:: 7<7ﬂ %‘7}9 T e w2 2l
A FeEde EY 4 vk g
(Tonberg, 1972; Wang, 1978). t&o] 2jAla}
A}#|(Chasin & Jaffee, 1979) %= FARRS] =7}
of Ak2], A, ZAAA] thet Bl-e-244] e
eF 7ol 1 =7l A ol AlEel thet 3
7hel| 3RS u|HTH= AL AATho 24 o]
HAE sk vfet S-S0l tigt Ql4o]
Aol gt B7tof] Fake viv= 2 24l

SHAT.

= A}, EeHARFa o] 2 (cultivation theory)

FES U BT} WolFT
RS AS B9 A1 2ol et Q142
AJ$HcHGerbner & Gross, 1976), webs £4
71l thERSHHES Bo] Mol Wakes 1
HzRst o] B Svel el maksha B
o A2 WA WolEol) B TR Aol &
Aom geaebdaEs 58 =7
=Rlofl thgt om|x] F/doll S-a3t P nA=
S QIR oI314, 2007),
oleiat meolAl, THol Tt choRt ol
= =2t} K—pop &2 3= ti5wehed
off gk ojmA], 14 B Ej= Ao
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A7rgAel Rre nlATHe A AR
o5 So] AR (2009)& T3 Eefulo] T
MO IS Aol Aol , A
she ek 2o Q1A Eabol] Z1ita

TR A7 Qo] P e mck
sfgon, $A(00NE 3 EejukE ol
R4S 3R Aol s, Aleio] 1
nFAHI, wheidols, s, A skt
QUalshs Zloz BekTh §A, (000
= 9 uj9 5 me} ov]e 2o 9 &

o] Tt -8 Bk 2ol e g B
ol GaFE w3tk Bk we] Aol

K—pop &5 T K—pop °& & 457} 3=
o] =7} olu|2|(AA4, ulS, 2009), SI=
(54, PER, 2012; RIA, 1, HAo,
2008), Fh= 2t digh ¥l (lek, 2012), g
= QA o] I, AFHH, 2007) A
P vxlth= Aol AN =7 = sHL,
tlEo] gt tigEalel kEEl= 9] AH)At
52 3 dis23kE EolA BojAls e
AFE]A, 7311114 E34 BHG5ES Bl gl of
g olu| A& FAIT Wk of ]} gt AFol| o
gt Bt F41 9 Ll oAt 7EA] Feke v A
4= Qlek R AAA, 4 anE vE 4
TFEolA= T digEabdEoel Aol o
B7Y, = 9 ot ol GRke w|RIth=
& Ao BN (A2, Aol 24, 2010;
A7, o3, EAME, 2008 A3, ©]3)4,
2007; &4, o]F3), 2013; E& A, 2014; &
A&, 2007; o]Q1, ZFHH, 2007; oA, A
7, olas, 2010; IFW, 2011 SAJEH,
2006; SAJH, ZE<t, 2007) gHRoll 25t Al
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A m3E AN 55, B AolA g
7 Zelzo] dig B7fo] aktel g ojHel
ofm ALt =S GAISte] T AE] Tt ¢
= 9 Hlel 744 ke vtk go (Y
A3, ol8l, 2007; oW, WA, olax
2010; o|3H8, A4, 2011) 57} o]gA) Pk
A EIHE GUSHAE AN sk %
W7 THEE Folshs oe) 2L T
ohal ol AQl oful Lt B3R 2 HaL, o]
o o2l olm|A|L} SRS T AIES At
A whe *O%LOM o2 FAHOR AL

el el Sk 2l Qe
Aot ok, AAA oA, I Abdel whet 21
Faretel gloid AolZ Bal 4+ SekeAa,
2013). AR Bt P Ao AkR] o] o
3 R}] Ao AnAIS] A, AR W
L, 2R QNEARH B4 5 ofe] 540
e} debickal $0 244(Aminen & Shin, 2002;
Cavusgil, 1982; Johnson & Russo, 1984) 4-H|A}
o] B3} 4ol ufel pEel A BT
Upebd 4+ 9128 AN 9le, ued] e

e L) Fok o] 2R G WA, A
WA A, AE 9, Aoe] B4 So wet
o poR v 4 9 elt

3) ALZH
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M) w)at 22 AL R ShAbEHA] ARFE
19909t S=ollA 2= =2t 9715 B3

| A71E S BT, 20004 o)F Yt 5
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i SAb] e)3 2010 HF AlojHo] obA]

ol BE 49 - S 5 A AAR 4 A7)
Z B A= ?Iat} UHXPU SHF
= BHF AA7) o 2 SHibE|Qicka &
o JoHE=EsAt %‘ HEJ 2015b).
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Bl Tl QeH e E A A, 2012).
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= B 1099719) ofAJol oAM= ()
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A0z, o2 vl ul B W8 52 55
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B4 31 SejulE Aok Ao® Fuw



AEAT, 2014).
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A Study on the Country of Origin Effect
of Korean \X/ave in the U.S.: Focused on
the ways of the country of origin effects
according to Korean mass culture
content type and product type

*Oh, Mi-Young*

Seoul Women's University

Th study examined the way in which country of origin effects appear by Korean
IS Wave within the U.S, by investigating how Korean mass culture contents
influenced on country image of Korea, Korean product image, and evaluation and
purchase intention of Korean product. The findings showed that K-pop and K-movie
preferences had impacts on country image of Korea, that K-pop preference influenced on
Korean product image, and that K-drama and TV entertainment program preferences had
effects on the evaluation and purchase intention of Korean products. In addition,
evaluation and purchase intention of Korean cosmetics, a representative Korean Wave
related product, were influenced by more diverse Korean mass culture contents than
other products. These findings suggest that country of origin effects by Korean Wave
within the U.S. appear differently according to Korean mass culture content type and
product type and that their levels are also diverse from country image to purchase
intention. This study provides significant insights on how to maximize economic and
industrial effects of Korean Wave.

Keywords: Korean Wave, Country of Origin Effect, Type of Korean Mass Culture Content,
Korean Wave related Product, the U.S.
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