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PTV VOD 70| 487} 8IS oin

T QAHGE D), AFFaro] gt F5E= 15 7} A E 15% a1 77 =) olA= P =
Z BARG] uls) Bn TP FAROIE 9] Ko} folulsh Uepton], RAdom
AV Fougt Afol= YEhER] ettt o Aok 2s SIS = QISITHGE ), thao &
Th oFo] AAPgaL FEEet FAHA 15% 37 & FeE 7ol mE Al o] H3lkE 74
axiek] e 152 A7) Fawe] FuFEE  § A, kel Faee MsAY 152 F 37
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theo g BuEE Z7lol e 584 g o] Wap}l gl Ao& Uehton, 152 #1
T ghgof theh 2aE EAs Holth WA F 47N S7F A e fojuleh Ao W 4=
Ve AR Blel Faedert Stk UNTHGE 10>).
sk 15 37 HR E7h WRE 152 P2 olo] FREHE F7lo] whE 428410 o]
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TEE s Al F(p) xfol@s
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IPTV VOD &119| 48Xt 8IS &4t

(& 19) 202 &1 - F0EFE T7i0] ME +EXt S HE(FHol=)
o
A — SRES — AR Fo) oRiE
20x =X 2663 86 46
20% EXf+ 2810 8 50 F=912 X
20 SXh2 2770 87 50 .05 X
20% EAH3 2568 97 44 X
(& 20) 20% BT - FNEYE Z700f T2 FDERY o
BUERL )
e e e A F (o) xoas
202 X 2652 R 46
20% SR 2.700 106 50 F=1012 X
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e
e pr =% NZES o)
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IPTV VOD 19| 481} IS ¢ip

(& 25) 30% &1 - Fu=HE FUi0f e 83Xt Bz HRS(Z D)

e = SR - Ak F (o) x0l4S

0% =X 3250 63 45 -
30% EXH 3200 73 45 F=5115 X
30x SHk2 3011 79 47 0<.001 X
0% ExH3 2706 77 45 30EM)30+3

(& 26) 30= &0 — FuSFE F7iof ME X} EE HERZET)

NIZEH= i
e e A A F(p) xlo[Es
30x Ex| 3,156 61 45 -
30x EXR 3067 73 45 F=5.692 X
0% ExH2 2.761 69 47 0001 30EMP30+2
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|n this study, verification of acceptability of VOD advertising was attempted by

between group experimental design according to length and clutter for
continuous growth of advertising market for IPTV which is just entering into adolescence
of growth. The results of the study revealed that increase to more than current 3 cuts of
advertising in case of 15 second advertising appeared to make no big difference, but it
showed negative cognitive reaction in memory. Even increase to more than present 3
cuts also in 20 second advertising showed no big difference in perception, but negative
reaction appeared in advertising intrusiveness and anamnestic response. Sharp negative
reaction appeared against increase of number of advertising in the case of 30 second
advertising. The result of the study is expected to provide logical ground and directional
nature to execution and effectiveness of VOD ads in the future.
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