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HI-1: 7iolst 220| W ZoECt 7101 79 QIxjel
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FEL0| =2 LEHE Ao|c
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BAte] =83 Eol Y v AR oidH

o} olo] wet thewt g AHIE £45

ot

ct.

H2: QIXE FEER JHRlet AMHIA0 Chet ~Z22|=0 S8

3) 7HQIZ} MH|AO| Q¥ X4

Aelsh Alsg B8 o] £BE o
WA Qzpol A ZefoluAle] BAIE Aol
e} 7]elolA] Thoph Ehe ) nlzpe] -
e YRS sk Aeldith Hols
Taylor et al,, 2009), AH|Z} QAo A= 7fel
Aus ATToRA B 4 G sl dat
e olo] w2 sefolulA £Ao] Yt
EE 17 4 ek, olele 91 ke vl
o] 4=gof tfet Hofaglorm AFIHHXu et
al., 2010).

2% 9 A 2} 7)ol S8 2
& AHg o] 7 .
Qe 7lede] FH Sqe 2, Tt o)

—~

ot



A] Sl ol g Aol % e Y e 4 9)
o}, e BAE o]So] 44lak AE Fgst
A BET FsAol don, e 9T gFE
Scks Aolek(elubel, 2011), o] Amizje]
YolelS Fa5h=d] Qo] HAAH Helt wa
3 Hok oL} 774 ZwolA sto] wi £
ofz g Hofol Bajsit B3] mule) Y
AT ARIAEE el BE Bag AE
sh7] 918 Zmeals e she A %@oﬂ 4
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2010; o]gk< ﬂ 2013; X}—E—*h 2012; Culnan
et al,, 2003; Dinev & Hart, 2006, Krasnova
et al,, 2012; Li et al,, 2011; Sutanto et al.,
2013; Xu et al., 2010). 7]jo] Au]zlojA] 7<]
s} AulAg xﬂf'—fsrnm ol 9l8) 2ulxe] A
RS BEFO TN op|ElE Fjelse} e}
oujA] 7ke] 714 ARl Q18] Aels-ato]u]
Al Zlg =27 dhgsicl= Ao|tHSutanto et
al., 2013). E3F Mason(1986)-2 A X3} At
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(privacy, accuracy, property, accessibility)
£ At vt Qo) B A A7 E 9 7 B
of it F040] AFEOM, 1 FIHE @
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A7} FEHF QIth(Peslak, 2006),
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S AEE AR 5 3= de|(Miller, 1971;
e 2, 20080141 A8 = AT Wi
MIS(management information system) £oF
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Auolt ANPLRA £THOR T2 YL
HeS Sjojgort Hust Al Solxu
WA HAMoR Al A g B 9 FAl
4 9 WAE Sl AR ZefoluA
(information privacy)?] 7f'gdo = Akttt
=, Jlelo] 4 mefolulA] Aekg Zirh A
2 Jglo] H41e] HRE oA, o5, ofi-
T2 gRolo7 SEA7=E AH AAE 4
Slolof Rk AL U, 2014),
st BAl 72 91t @) Ao
= pRen W ool 9E(privacy
risk)-2 Q1A 7} IfE o =4 2RS4 9)
L EREo] AP JReA S ojujalt) = HEA)
APt AL ST A olol it g
WstH(Featherman & Pavlou, 2003; Sheng et
al., 2008), ¥hd Zejo|HA] S (privacy concern)
LA B w2 AR
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X9, 2014), o]} A5t olulLt (2014
sols3 ol ge] AR Z W] Fare
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ESE Cespedes?}t Smith(1993) 9] w2 7] ¢o]
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H3$=7])o|Z(Protection Motivation Theory)
2 7)d7}x] o] E(Expectancy—value theory)};
o12|% AHEAT o|Z(Cognitive processing
theory)& 7|Hko. 2 7)ol et B 9 3F ¥
S-S sty ffsl 7= ck(Ifinedo,
2012), oo w=H 7Qlo] 91§l o= rE A4l
Bkt she 571 191e] AEA agle
of3f| FAE ol= deoll Y= PIRIHH(HA
7. 2014; 71%E7), 7AF8). 2013a; 7%,
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Sol FEAHAMANCOVA) 2 chEalA

(Multiple regression Analysis)S 4~3§3}%itt.
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Personalize marketing is getting attention in the Era of Big Data. On

the other hand, it raises the privacy concerns due to the
use of consumers’ personal information. According to Privacy Calculus Model, consumers
are engaged in the adjustment process in which privacy risks are weighted against
benefits of information disclosure. Therefore, companies need to identify the most
appropriate level of personalization. This study examines the effects of the level of
personalization level on consumer's perceptions and acceptance behavior. For the
empirical analyses, personalization is divided into three levels according to the degrees of
individual information included in the message. The proposed model integrates a
perceived usefulness factor in the benefit-side and privacy concerns as a factor in the
risk-side, and examines how these factors influence acceptance behavior.

The results show that perceived usefulness and privacy concerns increase as the level
of personalization is high. However, when the level of personalization exceeds a certain
level, perceived usefulness has been decreased. In other words, the relationship between
the personalizaion level and perceived usefulness is inverted-U shape. Second, perceived
usefulness has a positive relation to acceptance behavior while privacy concerns has a
negative relation to it.

This study provides academic and managerial implications for utilizing Big data in the
advertising by investigating the effects of the level of personalization on consumer's
perception and acceptance behavior.

Keywords: Personalization, Privacy concern, Privacy Calculus Model, Perceived usefulness,
Acceptance behavior
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