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(Table 1) Summary Statistics

Variables Mean SD.
Dependent variable
Ad Skip 519 499
Independent variables
Drama 120 324
Music 297 457
Digital Native 622 435
Moderator
Mobile Media 892 311
Control variables
Timedlot: 3:00 am = 5:59 am .062 .240
Timeslot: 6:00 am — 8:59 am .096 .204
Timeslot: 9:00 am = 11:59 am 104 305
Timeglot: 12:00 pm — 2:59 pm 089 285
Timeslot: 3:00 pm — 5:59 pm .082 275
Timegdlot: 6:00 pm = 8:59 pm 163 .360
Timeslot: 9:00 pm = 11:59 pm 224 A7
Day of week: Tuesday 131 337
Day of week: Wednesday 114 318
Day of week: Thursday 107 309
Day of week: Friday 161 367
Day of week: Saturday 200 400
Day of week: Sunday 118 322
Broedcast channel: A 085 279
Broadcast channel: B 157 .363
Broadcast chanrel: C 140 347
Broadcast chenrel: D 278 448
Broadcast chanrel: E 156 .362
Broadcast channel: F 014 117
Gender: Female 734 442
N, of observation 204,859
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Variables Estimate SE. p—Vvalue
Intercept 1.181 033 {.001
Effects of video content genres on PC
Drama -178 053 .001
Music 498 035 (.001
Moderating effect of mobile media on video content genres
Drama X Mobile Media 149 053 .005
Music X Mobile Media —622 035 {.001
Effect of digital native on PC
Digital Native —612 031 ¢ .001
Moderating effect of mobile media on digital native
Digital Native X Mobile Media 119 033 {.001
Moderating effect of mobile media
Mobile Media -976 028 {001
Control variables
Timeslot: 3:00 am — 5:59 am 261 021 ¢ .001
Timeslot: 6:00 am - 8:59 am 074 018 (.001
Timeslot: 9:00 am - 11:59 am -032 018 .066
Timeslot: 12:00 pm — 2:59 pm -071 019 {.001
Timeslot: 3:00 pm — 5:59 pm —-105 019 {.001
Timeslot: 6:00 pm — 8:59 pm -132 016 {.001
Timeslot: 9:00 pm = 11:59 pm -115 014 ¢ .001
Day of week: Tuesday 068 017 {.001
Day of week: Wednesday 079 018 {.001
Day of week: Thursday 023 019 224
Day of week: Friday -017 017 319
Day of week: Saturday 064 017 (.001
Day of week: Sunday 057 018 002
Broadcast channel: A —172 .020 ¢ .001
Broadcast channel: B —-035 019 .066
Broadcast channel: C —124 018 {.001
Broadcast channel: D —147 018 {.001
Broadcast channel: E 183 019 (.001
Broadcast channel: F 040 041 337
Gender: Female 013 011 .025
AR 23 ool wA e P A, of mXAl= FAAQ FFo] ofFHHETHB,=
PCOA a5 thH] Eefuirt AP A7) o —.622, p {.001), & HH[Uo||A = PCoA o5
of mA= FAAQ FFol ehE (8= 149, thu] =fubrh AREaL Sjujof mjA|e g A
|
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The Effects of Video Content Genres,
01 Digital Native Characteristics of Viewers,
and Digital Media Properties on Pre-roll
Advertising Avoidance’

eYiling Li
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eJeonghye Choi~
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Th study verifies how the effects of video content genres and viewers' digital native
IS characteristics on pre-roll advertising avoidance differ according to digital media
when consuming video content on a video streaming platform. To this end, hypotheses were
established based on theoretical grounds through literature review, and as a result of
analyzing users’ viewing data from one of the leading video streaming platforms in Korea,
all hypotheses proposed by the authors were supported. In terms of video content genres,
the higher the connection between video clips, the lower the viewer's engagement in the
video content and the lower the pre-roll advertising avoidance on PC, which is weakened
on mobile media. Next, in terms of viewers' digital native characteristics, digital natives who
prefer multitasking rather than digital immigrants are less engaged in video content and
thus have lower pre-roll advertising avoidance on PC, which is weakened on mobile media.
The findings of this study contribute both academically and managerially.

Keywords: Video streaming platform, Video content genre, Digital native, Digital media,
Pre-roll advertising avoidance
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