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& (compensatory rule), B2 242 3F3& (non-
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Zee - 2
Krishnamurthi, Raj 1991). mehx] 2= 34 Ad 55 B3l 88 7KE =4 2nAe ol
Ee 2ERAC nHE Z3E Adeted Fod ) Ads wRoR dF HxoA v FujdS
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(AH GHA, 2%, FFE, AAD S WFe2 Ak b AYshe BrhtEcER Bl FAES 7
Aol AL &9l 22rdS S Ad 28 o A2 o] ith(Blackwell et al. 2006). &
= w9 & Eﬂq‘: Azl tigh AEAQ Fuf 8], ZRRAM AsoA Avae EEES e
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A ZERAR AH FAHEY Al dis) ol &g Frejag Wbt S AbEdthe AelA
AT FETH AEA(2014)2 53], E&] (e, 142 2015; Hauser, Wenerfelt 1990)
F2 AEFT FojstAY FEE ARESt Fujgte WEEAQ BAE FAEE oty & F Yt
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A AR 7F A &R Ful ot pHA FAE FF AA W, & BAlEd g JERE FASt 2
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wutd wete] NgPA(HY97 2012: Chen, Lee  BE HFEA ) AHEa9
2008)lA AHggE ATl o=, FHE, BAlE FEY JAFFAA 545 AuEY, o4 2494
MIEE Xgsle 7 B AFESI¥TH(AE 3) (53/) A 2218 (47%) o2 T ATt B d
47). 2 29 37H 2 AgERE 204 2267 (48.1%),
EE g5 74 4ER SAHA(1=Hs 1 BOFH 2449 (51.9%) ¥ 2 Ry A9 zE
2x] g}, T=u)¢ 2%, ATFEAR S (HE, A& 1629 (34.5%), 671 FIAN(JAA, A, F
a9, g8 ) Znkd @9 T2 M o] 84d, Ab O, 22 3 1519(32.1%), Z71= 86
HHAFE ol Al o] &3 Bud Ay FY, 2ud (18.3%) o2 TEHAT. ZAI/E2 5 3897
HAAE Tl s ol gt Z+& LA A (82.8%)°] ®utd 9 ~Eoj9} mutd &3 ¢ A
o|E F 7 AdE o] &3t BT sjMAF Tl
3.3 Z2 4 XgE 7AEo] e AR UrE} 3, °l % 223%(57.3%)
S QNS 166%™ (42.7%) & FEL o] &3lo] A
B ?ﬂ—TLQ] FELE 2l ZERAS o] &3l df Aews Tt
AAEE Fuldt Addo] e 20~300 Fy 4] FH 6711%J o Brld Z2RA o] & RlkE 23]
Az PR s 24 e Laol 2t A 7 7R B9E(20.2%) ., 331(16.0%). 531(12.8%).
BdAo 9Fate] 20159 3~49 Fo) AEXA 103](1 8 )9 £ ' ety H3, RuldS
g AAst 2ald 2 A FZ Pl ZEol 3l B3l sAES et Rlee 13 (21. 5/)7} s
E25709% 292 2489, £49 A5 BYm, 28(20.9%), 33(17.9%), w02 2A
< 2ok T2 RA (I, FE)E o] g3te] Fujgt  HUTH
(E 1) B2o| Uutd £
n AE | EE . NE | Hg
T () <]%> T @) | %)
R 221 | 47 AR (S ) 191 | 40.6
T 249 | 53 ERIG RN RS 105 | 22.3
an | 200 226 | 481 | Lo [FAGEERNE) 65 | 13.8
301 244 | 51.9 AR 724 60 | 12.8
nagn [ME 317 | 674 AR7) 14| 3.0
NE 153 | 32.6 7)€} 14 | 3.0
ttn =4 293 | 62.3 | Zmwa |mH g 265 | 56.4
heta As} 101 | 215 | ©1848 |wna 22 205 | 43.6
sl |t = 34 | 72 Jrmol +Rule galole | 389 | 82.8
158w 29 o5 30 | 64 zjﬂg Q2 Eo] 45 | 96
gkl Aet 12 2.6 matd iatol E 36 7.6
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A5 A3t A3t 13| 10]doA 7] 29lo] & © vstd JEA Aol & 5 9
zeon AARM 76.01%8 A¥aa . Felage 3A TuAEY HAE dX R 2
A4 2 RdelN £2E deryshrE eddel A Wrtek BE ) FBo] FIHUw, A%
3 Bt AS =5 HEsk] sl AT o ojvf 7ol ojEd vl TheslE HrhatAole} &
EYAE o] §3led LISREL 8.8 Z2a#dS B3 & 3¢
g4 9B S AASAT 2R, YeEst olsh Zo] kel ZwA o] & utd] N AMA
IEE E-?l:rLZ:% AAST BARR ol B TAL A 92 BARAL T Bl <18
AI(x*=111.13, df=31, p(.001), BdAFA A HlHAA T FA2ES EFH0R AL
T —’F%%‘i Helel UNATHGFI=.95, AGFI 32 o2 € & itk o8 e 2= HEAo=
=92, CFI=.98, RMR=.05, RMSEA=.07). AANED e FejAbEd 23 Al dikdE g
(£ 2)el|A B wpe Zo], Butd Zard o of oA H|HA Fe|~E Al 7HA] FrhtE o]
(E 2) tiorgy Aol BHEA =lolX QOoIlFAM ZAn}
EFAA QO] HA ¥ slo]d goliA
2amd | 2| umep) [aw ] e FETR I = jnf# FETY
23 E,ZHL%‘: %% | Cronbach’a ﬂ;ﬂa t-value A Efl.:_ ;ré‘—%;
COM1 |5.43(1.21) .87 .88 23.79
%E%%ﬂ,_ COM2 | 5.51(1.14) .86 506 %9 .89 23.94 99 75
7t COM3 | 5.54(1.21) .88 ' ' .86 23.08 ' '
COM4 | 5.14(1.28) 81 .81 20.40
NON1 | 4.74(1.19) 81 14 17.72
H] B 9hA
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HEU3 | 3.93(1.51) .86 .93 22.60
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=207, p(.001),
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Model fit statistics: x>=534.14 (df=207, p{.001), GFI=.91: AGFI=.88, CFI=.98, RMR=.053, RMSEA=.058
a-all factor loading are significant at p{.001
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Model fit statistics: x* =627.40 (df=214, p(.001), GFI=.90: AGFI=.87: CFI=.98: RMSEA=.064; RMR=.069

*p (.05, **p (.01, ***p<.001
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A Structural Model of Relationship between Consumer Price
Perception, Evaluation Rules, and Utilitarian Shopping Value
in Using Mobile Promotions for Fashion Products

Eun Young Kim - Tae Youn Kim

ABSTRACT

This study attempts to identify underlying dimensions of evaluation rules in the context of
using mobile promotion and estimate structural model for examining the relationship among
consumer price perception (price consciousness, sales proneness), evaluation rules, utilitarian
shopping value and brand loyalty. For this study, a self-administered questionnaire was
developed based on the literatures, and an online survey was conducted by research agency. A
total of 470 usable responses were obtained from Korean consumer who had redeemed mobile
promotions(e.g., sales, coupon) to purchase fashion products via mobile channel. For data
analysis, descriptive statistics, exploratory factor analysis, confirmatory factor analysis and
structural equation modeling were conducted by using LISREL 8.8. The key findings are as
follows: First, consumers’ evaluation rules in the context of mobile promotion consisted of three
factors, such as compensatory, non-compensatory and heuristic. Second, price consciousness
had a positive effect on compensatory and non-compensatory rule, whereas sale proneness had
a positive effect on non-compensatory and heuristic rules. Third, compensatory and non-
compensatory rule were positively related to utilitarian shopping value which influenced brand
loyalty. Also, the heuristic had a direct effect on brand loyalty. The study supports a theoretical
perspective for consumers choice process in the context of mobile promotions, and also discusses
managerial implications for developing effective mobile promotional strategy.

Key words: mobile promotion, alternative evaluation rule, price perception, utilitarian
shopping value, fashion products
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