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In communication studies, the concept of opinion leaders became the subject of academic interest
along with the growth of mass media in the mid-20th century. In particular, Katz and Lazarsfeld
focused on media influence, noting that there were people who shape public opinion. Then, who are
the opinion leaders active nowadays in Korea? Whom do citizens recognize as opinion leaders, and
what are the factors that determine the public evaluation of the extent to which an opinion leader is
persuasive? Since the advent of the mass media, we have experienced radio and television, the
Internet in the 2000s, and social media platforms in the 2010s. With changes in the media
environment, we realized that each time a new medium appeared, it had a great influence on the
way people communicated, and the way the public perceived influential people could also change.
The emergence of a new medium requires the opinion leader to use the appropriate media.
Therefore, as media technology develops, the rhetoric that persuades the public can be expected to
be different from the past.

In order to measure opinion leaders, | identified five variables—D media activity, @ credibility, 3
attractiveness, @ communication responsibility, and (& communication controllability—as attributes of
the opinion leader. Results of analyzing two dependent variables using the same independent variable
found that the most important variable in recognizing opinion leaders was ‘attractiveness’ and that
the most important factor affecting the opinion leader's message persuasion was ‘communication
ability". While influence of the traditional elite played a large role in our society in the past, it can be
seen that in modern society, the credibility and attractiveness of a person is an important requirement
to be recognized as an opinion leader, and the communication ability of a person is an important
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requirement to persuade others.

In addition, | divided the opinion leaders into three types according to the source from which they
were obtained. As a result of the study, the influence of the independent variable showed different
patterns according to the three types of opinion leaders. In other words, it can be interpreted that
traditional elites, media celebrities, and media-active leaders each hold different virtues that are
necessary to be recognized as opinion leaders and to increase opinion leadership. Finally, the key
conclusion of this study is that the decisive factor in people's perception of opinion leaders is the
‘ethos aspect of the communicator and that the important factor in predicting the persuasiveness of
a character's message is the communicator's 'communication ability’. Understanding the factors
affecting the perception of opinion leaders and the factors affecting the persuasiveness of opinion
leaders can serve as an opportunity to rethink the communication of leaders in Korean society.
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1. &7 =71

o] 7= oA %=AHopinion leader)ell et 4] s &3l dh=Aks] 744 9E0] oW
A oA AR AL QIAStaL QA HgE FolE SR AR AL v o] ASE s vt
atal =] Bk Aolvk x| m=Ajel] thigh Tkl Al 7HA] BEellA] Edsiitt. A,
ghals]e] wiAgE o] Wsislel] whet o)A et Aol Wl Aok om | wpAd] B 4= gl
AR A 2L 7P A mArEe] Edste] tigellAl @3k XA Atk Helvk &4,
Aghge] wstel we} Alghee] ke oAkl whdehs 2 A Eebs Ao
B} AR HolAt 19] o3s ERlehs %, AFE] EES s o] ¥t
FHE, AR S0 oA AR AL W ks 1 Hslelske slolt). AlA, AR At
o] A% W8-S B8, AdSshe el Wspt A%s Aow 358 5 Ak S ARE viAl
& L85k 599 YT SEolobERE A AP} 7R ASHe] 27 Ao® WAl

OAE mHotE olgshs Ao ARl oAk ofd S48 7RI =AM eR

2047] 23 oA Soget ol s ]t demlde Ao, 2000
of QIEY, 1231 20100 avanlo] SHE714] et wiAIgd el mslagels el
AZE A7} 5o winick AREE] AT WAl 2 JEE 7130 disEe] 9 <
B sk AR Wskel 4 vk s Aokt AR wiAle] S oA el o
olg 1ol A3heh A e sES s, AR LA} tiF Alo]o] AEollE AEE Hgol
UeRd 4= Qlet. whebA] mitje] 7)) sk E s ASshe dlEEE wA 9] W) o
5 AR o8 F glom, AR TR P, S AR A wAAE g3}
T Pol= A2 Bivo] vepar 9leA] AEe 4= ek 53] Ak 20099 71 3hAls] 9]
njtjo] gdo] SR o AXwAlel digh #aks Fal] Ao ARSlolA S-EEE A5 AR
Aolie] Hgte ofafd 4= 1S Aol

QUEMIF} 2dnr]o]e] gt o]F 29l FEgoA] et 258 B Ul 5
b, S Fsl 53] 5] e Al TSIt B2 28] Flellxle] gAgol
U gl QI7Rke 2 A2 oA EApt Soget Ao B AL Tzt glek sRk )

To oA o] A9}
TS o} o] & Al FFS 71 aL, BHALSA WskE o8 4 s Aol A §
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Al opdell FESIICHAE&- U205, 2015 =89, 2012a: 210143,
2011; #$4, 2009: Lyons & Henderson, 2005; Park, 2013; Watts & Dodds, 2007:
Weimann, Tustin, Van Vuuren & Joubert, 2007). 53] tAE H|t]o] o]go] RiHslE
F=AslelA ofdl Abgdo] tige] QlAellA eax| Ak ARjvilesh=A] dobus 212 Er|=
& ATFAEE 5 ek

o) Qo] BAL thrEmye AAEAR 4w, 19| ejzle] o] girka
PR ) 7)ela A9 2915 E3E ARA0E delsks Aol ol eAEAe) A5
ARUolel it 978 AEehoA 5k ASlAsh ATt ArREel ‘oA
of EAloh 71 711 i1 GRS ol o ugk=A) A st Aok e
1810 AAREAS Fol7] SIte] AR A dlolElolsg Bal SlAAEA FRE
W, T EA sl S the F 4 #e) Sl ol B4 e B

Fea e
2. O|2H Bid

1) ERIOIAH HES NXl= QZXI =AY

AR AR TE: Abe] oot s MstAIE o EhE tiYE 3ol e Al
2 o = gltk. 53] oAk ot 7kl %’%Eﬁ.% TR AL AFAN EEE
3 BlR19) aEolut Al &S 71 5 = EAlolt). AfUAe Ao A AR A} =
& AR = Jldo] Ate] FAPE E A tiF AP 24X 02 hlEd 20417] SHHTE
e, oA A} o] 2o THEH Al tieriAl EdTte] sFe] 19201 % LEJ%O]EQW
1940 o]5-0] AFF o2 O o sz P or ALy eIt 1920~30dthell=
ol ek mhe] gigto]l 2 A7 ntjoo] WARZ} tigellAl 234 0% 15 AL ks 7]
Aok o] AlAoldet, e 7ks) epAlE = fake] TS| RS B9 AR
Hol S whlels - 5 oisiAle] HAAIZE AR E AR diselA dderhe
& A oA FE°1E(Two step flow of communication)< 8¢+ Flolti(Katz &
Lazarsfeld, 1955). 7128} eiak~glE= 204171 4t tigulAle] G3ES A+l Aksl4
ol gl IS VR AREel FEE], AAAY] rltjele} fxkE Aqteld 5 e
o] ARE FEANA A5 0w st vt o= Faxte] Fxadel 93 7A =
AR EAe] EANE WAl tiel ARuAelAe] T3S FeHLazarsfeld, Berelson
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& Gaudet, 1948).

YA AAksel wEd g ARSolA AR AR 7L B7] SleiMe B 7] 220s 2ok
st 2% 3 7 o AAEARE ZHAAL Qs A3AE B4, S Al A Zoltk(Katz &
Lazarsfeld, 1955: Weimann, 1994). 5.6} sh} o2 4340l vehh= o4 43
ol FEYE Tt} ekdEE A A} Ak Anlo) vl A4 tiste] A=52ow
Folalar vl 9E FRE F9ld e8] Hufshs Algksoleta Fogrk(Katz &
Lazarsfeld, 1955). 52 AReAI0l 2422(1962/2010)% (71%e] ErbhS ) 3 ALl
A A z=E- ot @W} oA Fibe=A BB, kel Aol o A=A} A
S FehL A =E AXI RS EATto A ALRA B WSk Hl FR3 TS
gk, ZA2E oA o] gk JiRlo] sk Wakow T AlgFEe] Bkt dEel vl
AHow JRS WL 5 U RS Toh, oAAEARES HE AFES] ol d3E
n| 3= g glo] A5l Q= AlEE ol2bar B3t Rogers, 1962/2010: p.319). o)A 204
7] ko] A7t= digmiAle] G gshe Bl tiRlEAllA A 2la ARE H=540

gols ofARIERRe] o] Fasihs He B, SRS el HollA 932
= ZHsender) 9F D W= ZHreceiver) 7k TARRE s =i lo] A-9] AdFje]
o SRR 20009 AFsto] 221 miA7E 573 o % o|ehA] fraolE wHHolel A8
wlo] theRRh A o= Al ).

I 5ol tAE nitjoje] sl we} ofAx|=Ae] A WskE 7pe Aolehs ¢
Hol] ut=w, AvirRslelr] deuld A2 A vjAle] JF O] =015 ZlolH, Tkl 1]
tlo] FaFo] Tt weh rt njjol-dutk FFo s A5 HdEo] vzl gEks shd
Al Alehe] oA =are] ofsto] AR Ao B E}(Bennett & Manheim, 2006).
S vjrjo] wiax|e] g3t o] frEolRell vl 3Eo® vk Flolt WHE itk

(Ognyanova, 2017). o] #5ell w2 2221 F1lelMe Jue] s50] F440]a, TYF]
FH TER FEEE Ao] ohn, YESA a3)E Bl wpjur} FEHoln 9Y 125
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AR LeALe] FEAP} ER A Aq-so] TSI ITAES 22 A
ol aAn|tio] oA AHAS 7] A=A} o] v Aol FESiSi=),
ol2]gk 4 ujizol] ot FgolEell 7|9k o AR et feke: TIAE HTtjo] AJtjel| e of
] frashy vt A2 o vehal 9= Ao® Bl 9lvk(Bartels & Mutz, 2009:
Turcotte, York, Irving, Scholl, & Pingree, 2015: Weimann et al, 2007).
AR Ak AFAR] AuAleldS Sl tiA] IS itk o] o deuld
I 2 Q2L WOl S o] 88 I ofel 2wt iAol Eeks, 5 A nirje] FXl
A gefgtowA JaFEs sl | gt frgdle] & oA eAetar & = glARE, wiA
S5 Tl B2 ARSI 2 gzl JIE9E 19 A tigellA dEE s 2elsl] 4
o oS miAG 2] miAlel] A5 Sl disdor de delkl Ales &8 dejre
Elgla F-2e=d) Aere)( elebrlty)t o] EgAYY L ARER BRI E 558 A
E}Eloi ‘celeber ol A1YS Tl = AR UIFAHOR B2 FHAIE AYaL, s HE=
o AFeks Jidolt). 78Rl dlqel W=, A Alsle] AT RelA 20‘1] ] o1F Al
A ARglAzs Wstetal, digmiAle] Aozt G-l wet wiAlel] Edshs el e Al
w48 ZIFET, 1 ol ddijlEe] tisHiAlE Fal B H9E e AlEY]
U7 AF=ol T8k $7] wiitoltiRojek, 2012: Turner, 2004).
FER10] @S ARARL e B ope} 4 FHolM e VR Aol FAEste vt
T Qiek. 58] AA1Q19] frEIst dde: mls i ofje} HAAlA AL Qs @Rl
; Wood, Corbett & Flinders, 2016), Ax|312] f41s}7}
Z1€*'%Av. HA* A ‘]"L—'é‘% Zkstal g9l fH(everyday celebrity) ] on|AE -5
o 2a tiT4 2171(popularity) &k FA1= (credibility) Atole] 7174-S e oR Z2831=
55 £ 4 ItHWood, Corbett & Flinders, 2016). 15k mixlE B3l 2%8dh= H550
SARI Aol Fagk defo R AR8atar 9l
QAN o2 gk o F 21 FlolM Fofehs BY Q=52 ARSJA ool gk ol
MEshe 3 B opet I Ade] Edle ARRA FES WA A o]Eu} Rt
(influencer)’, “F*Kinfluentials)’, =211 22 He-fluentials) ‘s ol we} vpdsh B3
o= sHya rHolde)- 2% el 2011 Keller & Berry, 2003; Watts & Dodds,
2007: Weimann, 1994). QTEIM g7t xe] ekl tigh whilo] 7{xlel] whe} 4448 mtjels
e A7} A S7RIEH), o] Eof AR A=A BRIAl 2 F3Ee 7R Akl
gL Aol o, A Al i YE=S] F4lol 9lom, ofd WAL Al=E- 71eE 7F
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38 R 5 gl A

dolglar HftHCho, Hwang & Lee, 2012 Dubois, Minaeian,
Paquet-Labelle & Beaudry, 2020; Oueslati, Arrami, Dhouioui & Massaabi, 2021). ¢]
71 frgle] miAlE E3t 7Tl Eiss- Sal miAl ol 8AjellAl A S kel
& FARE]A] dE A8 (para-social interaction) 7IidelWHHorton & Wohl, 1956) oJ2H4] %1
"4 (secondhand-intimacy) o[2k= 7o 2% dE 4= 9ItiRojek, 2012). Rtjo] o 841&
& Qlgll ‘sl frdle] ESIEE BmesomA 19 4 tiElE e 7 2 A1)

2 A2 (social presence)S =7]7] WREotH =%, 2012; Kim & Song, 2016).
2) QIAX|=XIQ] ME FHFLAHOIM

(1) iAo W3} o)==

dEojgt Alstos Wodt 4= gl=d], o T 2 WE VIE, & =AE Ysln
(heuresis) A (taxis)sh= 7|92 40 (styles) 9F ¥4 (Figures) 2] 71491 87|19 (lexis)
X3tele dwle] 7golrhelEE, 2001). ofaEde o] (HE)el ul=i, H59] 3}
g B A5 oA A 7E7F Faghd] A, o=~ (ethos) = AFUACIE7} M=
mARle] A2, 5 ko] 1A AF7hS A sks Floltt A5 o] Uio] A
willel thEo] shate] el viFo] & uf Wi wENet FAle] ks ofnjolt,
T A 849) shE2(pathos) = 120 ® S SR dol’ld] st S 53t
7] $18) AMEBHE AMA S0t FS YT SEAE A IS AEshs A5
= 7ol ok AlelA &aE oprlaAut sike] TR antE Eal s ol HeHstE Eol
A oS SEEhth Al WA QA wiAA ] = Al 54391 2a1~(logos) & o= U189

W gt epde deth 78 ARds =elde dSslel A5k 2les 59 WA

o

e

A, 3L, %‘—E«l o= P ﬁiﬂwﬂ Adsolee] w2 gar B el
A5l iRk AgAA o, dRaele] STiskE f1et ARte] el ghgol Q7] weltk(e]
&, 2001). Al AREFRele] A D7 ARl s Al &2 7RV BRlEsiEo] A5
B} 7S ZEok Btk Bk ohe} ol 22iR) wlel A TRt vivjo] EEiEellA
A |3EFe] ddskEo] 7iRIEe] Al Aol v EeiuiaL e, oleidt Geolr viet
Lh= 2=y ) WF=gAe] sbgdelr vehds A5 e} A8t wileks 7HaL Slek ofA
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ol ant ofelAl ZRzol M9 Wel 4d, A, o
sl ol ol=7 17 Alsle] 7} gelow el glom, taet uAlh Bgsle] e
E4o] = elmelo] Haslh= A% & 4 ek

s T Zlo] ope} miAle] Al A, S mrAE sk 9B o)A, Tk
n} 5 ThRE alel] whe) miAe] gk wiax| o] ASEo] derive S Al |E WA
Eloft}. tisfAo® oY shul= ¢, 7kt onA| wiy, WgA Sow SAEolR A5
o] RAES Are] FAHolgh= AfUAllE W g3tk Hovland, Janis &
Kelley, 1953). !¢l 7ixruiAlol el vehs A5e] ael o1 fgd] F53 s8l=
S} FRES MAAIE ddshes AR Aol diido] a8te] Bt o)A wste]
& WAEA] dokrazt sigled, 9t A 22 U ES Zdﬂﬁa} Aol = EA0lA
Shaeh Al 1A 982 SRl Hlste] AAlsHA| Sy B =2 Aow UrF/} o =5 &
Aol AAFUAN el AS5E e mAl= AR E40R FAZo] =2 rld
ofaf] A mAAE FEAHEE sESAh oAl T 2 FaFol At
A5 AFUACIA fopllA IES] MiE S A508%10% Tofely] ARk 212 el
wjAe] st AR, FarepAEe] oA FEele] B=(endorsement) EHE Q14
s FE ot} tlaAeR 23U (Ohanian, 1990)-2 FarmEle] A, 254 4 ofy
2} wido] Baleut Farsgrlel] Gaks vAH s Feloaks SIAIRITAL Bokon, ni
o] Fari el ofe} AREA ARIAES] THRI o|AE FSrshe Hlelle Fa3 Mgt vt
a1 Rokth Wwjolof(McGuire, 1985) %Al AR wigd E&l(source attractiveness
model)& F3l 50N FEAte] H= WskE doTl= vl o] AlEdat A <ol
2] @lo] mx|x|e] Aol &7 Qb= fglolear T
AMFATEE HHofol] T8k 1=e] A5 7111“47%]0]"4 5 “H’ﬂ] =7} A, v 59
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(3) A8l 45 Hrhesi]
LER1 WA E Ag TS wl, SJENlo] A191e] AAEA HedE ZRNA ZloR st
AgelAl= lElo] X8 Flolol] B Auls vigo] AuklE, 53] #& AlriellAl 954
2 3 AEsk WA HESZE B oliE @
(Rheingold, 2000). 2191 -=7d<] A0 AMr=E3 A%, w2 i} 5ol HE4 vl mY
oj7} 7} I ol ek ook A4S 71 FRES e Zlolglal et Aolth(o]d-,
2012; 2914, 2014). tx€ HMOF' o oA AEe] AT LS TR e A
HAdo] Fadh Aol vlg-S IA A, G849 A5 ARUACIES 7FsAlEH
= oPE mlsllisd), o] W) FEE AL 28191 Tl ERlS A5E] Ysis AR
oj$lo] FQ3lrh= Ho|}.

T ARFUAIA QA Rl F4el | (empathy) 53 A5l et A7HE<] ofF
ol gtk AEsle dulle] IS R, Hitlofel|A] Hke wAlxl 7go]9kE: ke A9l
7} 2 FgellA] 54 WS F 4 vk HellA] SRS A5ale] Fagk el 2}
Ale] ARUAlIA B4 S G o R Pafshs 5 W opel Aie] ddellA] JeAom AH
gt ARUAIAE 3 4 o= SEE Zag Aot Duran, 1983). 22Z71(2009) 9] ERle
QANE VIES]FCIA it AlgtEe] A& diwish] A el gode] Hrt Shjwa glrkar
HeE=U(Rifkin, 2009 p.558), &7Fedo] tidl 7ol Adelln 459 T84
il PAIES A0 WA, HAAe] e BT A5E S =Y - Qlrhs Axdolt)

L1 wiAle] gt o]F A5 ARUAlI] Bk s o ghlgEl) (engagement)
S 5 5 ek A= vl 27g<] A2] =Aolx] &3] Ueh k= glEge] 54o= it
e a1e] w2k Aeth=tl(Jamieson, 1993), 17k AN BRG] e mcle] g
22 slodE o =A7FH AEs 31 2R 9| sl vlae] delti(Jamieson, 1988). %
Al ol X&H oz W Funks ES Faf ] 425 S ThIaL d5elA ¥
A3} 2Ws FAgehs dele] =S B e, oM ] sEs W3k st B
S et HS FElite AR ol tislalS do] BT ET e RES AN
Ak EFIERIO] el o= S787 101K wh2al 2] g ko2 B e
FolaL, Juls shehs Aol T ARSI tiske & v FarvlE 2 divhe o] 22
olat gick. gl ElZIER P & HrhE 21 R8s E3l wRA m¥skaA) o ke
BB 3, AR o SnEA, A5HEUA Polsedd = ok WA she] =it

oAd 7| el wER, o AA =R ThE ARl Hlg kRt Al o854
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Aoz JHE ddeha, AFs Sl A5shs bl Hojd WS Bolw, 22l st :
FEnth gt viAlol 8-S S FEAES M A UES=e] T fAAlel Fo] 9
o} gk oA kA Apdo] Q= Q1ES el SlaiE AUl 9T E Wesh
W A ado] las ARRITE o2fdt HEtellA o] = Qleel 7RI 7ol 5%}

AR =AY 14, AR 5] WAIE Bskara) i
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3. GiFLE|et ot
1) 98 I3t R2HE

(1) 2PAA =2 2 74

o] AFFARE AHEl] A, ZAlell 283 Al oA R mAjhs duEt dav) vk
AR A AL A GRS & o el Al 2918 8h=A(Katz & Lazarsfeld,
1955), H= #RAlo] A=Atz 9] A3k 7Hi=A(Weimann, 1991) SA4sk= A &
3 olFolxet. el vt SR ool 5 2l AR 7t oA AR
(o] A2 H3A, 2007), = 2AnHe] FRlelA] fEg Qo] FRl7H Y,
2012; o]Iel- A Fali, 20115 FAA o], 2014) 9 22 A77h S8 ol
A= 57 FelA 7t ﬂzﬂxlEJ}ﬂxl, A=A} oWl E4E 7171 ARgieIA] el b
FAYAE, Agke d Qlolxe] Q1S thEitke A7} Slrt. webr o] AzAlelx=
gatgle] oA EAlEkal & 4 Qs AR BE-S Adsle] Ao EN SeuaiA

lo

ot

pud

M

XA RS ] S5l ARl 2L @ AR a1 ol
FAE PO QRS 2T TYoF s, @ A450] FA7E B2} Apo] glofo st
® A7) 5L 93] “olgo] 7Fs lolel olok gk 4] /b 2713 efste] AT} 2}
2509 919 AeHom Auw 2e Afizola vhd W] £ (R T
ol Th(Daum) o] Aol F Az HAl HRAE A EAe] B thgE2e]

2} o] Aol A 48 913 ¥HE (sampling frame) o2k g 4= Qth)

1) @A) GRslE ARARE 7] 99 AR Tl el Asd R K Qg doleulol
AEAIAN THE HolElol 7} lEAold, 11 2HAw
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A, Aol Balal (RIS 198195 2020 A i S
5 QhEAoIT), BAgl ARARIN 403 7o) A < dlolellolszA Hael
AR SR Q= Qe Fa shi(diekL Farg ol AT, AAAFS L, 3
Shgel, ApAlelel 5), WES, V19l o)), A¥EQ) sl 5 ¥HeT Y,
oJ5e BT el T Rl BEUNG AAS 07w, ABIH o )
= Algsolt. of Aol 2017do] S JIBAIE ALgglen], of Aol oF 25,000

we] §1Egn7} B9,
S, T AlEo] TEE Adsle] Wad AnE Quud i TRAelEdq Alg

Sk IEARE g ek vk (B ARl 71 Qe ARlA Rt
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Figure 1. Population and sampling process of opinion leader

(2) oA =R HARSA S4

oA AR HEFEIE S AR ?ﬂxﬁ gharo] x| EAlEaL & 4 Qb 2,455 9] SEEE
S FHsINa, o]59] AT S AT A ddo] 82.3%, 9140l 17.7%% A8t
a1 glom, it e 53,642 YeRth

Table 1. Demographic Characteristics of the Opinion Leader (N= 2455)

N %
Male 2,020 82.3
sex
Female 435 17.7
20's 130 53
30's 397 16.2
age 40's 279 11.4
50's 520 21.2
60's 1129 46.0
Total 2,455 100
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Table 2. Profession of the QOpinion Leader (N= 2455)

Profession N %
Professor, Scholar 728 29.7
Celebrity 562 22.5
Athlete 391 15.9
Politician 327 13.3
Businessman 191 7.8

Legal man 67 2.7
Producer(Culture industry) 53 2.2
Professional online gamer 47 1.9
Hospital chief, Doctor 37 156
Classic artist 29 1.2
Journalist 16 0.7
Religious 8 0.3

Online Broadcast 5 0.2
Baduk or Go player 4 0.2
Total 2,455 100

cheo® lAAEAe] e ATnE A Q1B 86.7%% S Aut k.
WSt ARk AE ARJo] B 1% ofste) Steig Rl A0R 1Fsitiehs A4 86.7%
o] Q1E5o] i oldel S 7kl Aelet. Selfele] PBSEA SNz S R iR
HREAA SEAe] 53,207 1% ol31e] AOE ek 2k vlwE o), A EAEE
R NEE R RS e

SRR AT} ERI TS FARE A}, Ageetan F4lo] A A EAke] 18.9%
2 sl Hl%‘% At lom, 1 thgo et 6.8%, Al 6.5%, Tl e
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Table 3 University of the Qpoinion Leader

Rank University N %
1 Seoul National Univ 463 18.9
2 Korea Univ 166 6.8
3 Yonsei Univ 159 6.5
4 Sungkyunkwan Univ 77 3.1
5 Hanyang Univ 76 3.1
6 Seoul Arts Univ 7 2.9
7 Chung-ang Univ 70 2.9
8 Kyunghee Univ 65 2.6
9 Dongguk Univ 62 25

ETC 1246 50.7
Total 2,455 100
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Figure 2. Sampling Process for the Survey
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Table 4. Demographic characteristics of research participants (N=1,070)

Opinion Leader Research Media Audience
(2019) Research(2018)
N % %
sex male 536 50.0 49,5
female 535 50.0 50.5
20's 224 20.9 17.3
30's 232 21.7 17.0
age 40's 273 255 20.1
50's 285 26.6 20.1
60's 56 5.2 255
Total 1,070 100 100
4) g #ao| TMI} 25
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Table 5. Qperation of Dependent variable Descriptive statistics, Reliability

Arlstot!e Depgndent Survey Question mean SD  Cronbacha
Rhetoric variable
Be active on the television 4.88
. (1) - Be active on the online news 4,53 1.63 .80
Media activity
Be active on social media 3.32
Be Enough Expertise 4.51
Ethos (2) Credibility Be Beneficial 3.92 1.42 92
Be Trustworthy 3.88
Be Charming 4.16
& Atractive” Be Attracting people 418 147 @2
Be Distinctively Charismatic 4.20
Like Conversation with others 4.09
(4) Friendliness When communicating with 410
Pathos Communication others ’ 1.42 .95

responsibility An Outstanding Empathy when

communicating with others 4.00
®) Appealing Speaking Skills 3.94
Logos Communication Persuasive Speaking Skills 3.92 1.62 .96
controllability . .
Excellent Speaking Skills 413

(6) F51F
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Table 6. Qperation of Independent variable Descriptive statistics, Reliability

Indegendent Survey Question mean SD Cronbach a
variable
1) Recognition as an Opinion Leader of Korean 3.92
Opinion Leader Society ' 1.63 r=.90
Recognition Influential Person in Korean Society 4.05
Refer to His/Her Opinion When Deciding Political 3.2
@) Issue '
Persuasiveness of Refer to His/Her ODITSZEQWhen Deciding Social 3.08 162 = 97
M
essage Refer to His/Her Opinion When Deciding Personal
3.26
Problem

5) EAHMY: PR CIE0d
A piHaL AEAs S AR Foll= AR tEERE(cross—classified multilevel

EAQLS AP 4 9l viel el ok Ik W) GRS BAE o), Ak
- i) jagelo] of:-

AR 27 S8 = drhs o] qitk wEbA AR T el
A SHE Q90E5S 7 ol S miRjsle] S]] mixls FEks detshs Aol T8t
o] AFEApl= F 1,070 S5 Heddlar, SaAlEelA: A=A} 140% < 63
o] AR AXEE. BE SHAES 619 oA EAte] ZRE AWE Wil 2wl Sk
), AAE Q18 = e nai= Aldo)gla B8 Alo) A2 Alelehd Sua} 1S Ht 4,421
SJAEAl] A3 S AESIaL T A RARVEO R ARE 140989 oA AR 1919
st 3376719 S5Eke 2L Sltk o] AR SRgki)S SERKj) o] 548¥ A=Ak k) 9
S7do] waksh= AFERM, a191 g 97 7 7o) 2] Kol Ao walsio] viajEe] Sl
TRt} WA AL AE BAs] fl8) AR v Aol thlet 7, 3 WA T4
R A=A} Q1A SHAKG) oF ZARE AR EAH k) 7 wAkehs o] et 7 SHERE
(i)9] EF= Hesl= Zlolv), 1 Azl FE5wr, S 119] AR EAle] gigh W E = SRt

O:

kA & & g, %Jﬂngi 1CC kel 0.05~ 0.06 ol@“—é 735 ik SR E TR
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Table 7. Prediction for Qpinion Leader Recognition’

Model 1 Model 2
) Standard Standard
Fixed effect B error t p- value B eror t p- value
Intercept 3.77 0.1 35.30 0.00 -0.05 0.07 -0.78 0.43
Sex -0.09 0.05 -1.96 0.05 -0.03 0.02 -1.09 0.27
Respon- Age 0.02 0.00 7.90 0.00 0.01 0.00 5.81 0.00
dent iti
et Polificl 500 001 384 000 001 001 -146 014
Preference

Education  -0.07 0.02 -2.92 0.00 -0.03 0.01 -2.48 0.01

Media activity 0.02 0.01 1.85 0.07
Credibility 0.21 0.02 12.36 0.00
Opinion  /tractive- 033 002 1975  0.00
ness
Leader Co
mn 019 002 934 0.0
responsibility
Comm 020 002 1081  0.00
controllability
Random effect ICC S.E. AIC BIC ICC S.E. AIC BIC
Variance(respondent) ~ 0.09 0.02 0.09 0.02
Variance(O. Leader) 0.27 0.02 11071.28 11135.89 0.26 0.02 11088.11 11162.02
&t/ Ax> 10/11176.71 15/ 11317.15
VAT S-S ol I7EA] 1-1 oAR =R} M) ofes: Slolgl Ay} olEe] W)

AL o] Al Eshs v Felrlsh gk WS ety o] eln)d
o P}, ol Sga, NS BES 4= 1 QlEe] QXr} ok 4 QA
A4 Model oM AEE A= Q82 A=A Qask= b Felnlald] eigi). ahAlnt
SPAAEA] A, ofE, ke, AEEAN] Wae B ANE QS KRR 9l
AJah= ] Felrldh Wl Ao vektt). S7175e] i J3e nladt v, oaxzak)
a1 QWehe ) 7H Fe3k W viRl(B= .33) 0 YeRtor], 11 o FI(B= .21),
ZEEAPIB= .20, 2BA(B= .19) & Z7h HlE 3R] ZloR et} 5 Q18S9
AsARNL QAeke v 7R FR3E A ThEohd e mjelolzhs sl o 4= g
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Table 8 Qpinion leader recognition by three types

Type 3 Media-communicative

Type 1 Traditional Elite Type 2 Celebrity Leader
Stan o Stan o Stan >
Fixed effect B8 dard t B dard t B dard t
value value value
error error error

Intercept  -0.13  0.10 -1.25 021 -0.09 011 -0.78 044 -019 013 -146 0.14
Sex -0.02 004 -062 054 -006 003 -159 011 004 005 095 034
Respon- Age 001 000 351 000 001 000 38 000 000 000 180 0.07

dent Politicd 01 001 093 035 000 001 -021 084 003 001 -201 004
Preference

Education -0.02 0.02 -08 038 -007 002 -397 000 005 002 223 0.03

:f:‘j:fy 001 002 049 062 004 001 263 001 006 002 307 000

Credibility 011 0.03 447 000 021 003 821 000 028 003 820 0.00

A";fs‘éve' 050 003 1565 000 028 002 1214 000 047 003 1350 000
Opinion Comm
Leader  \osoonsi- 020 004 566 000 022 003 737 000 009 004 221 003
bility
Comm
control- 019 003 603 000 021 003 7.8 000 011 004 281 001
ability
Random effect ICC__SE. AC_ BC ICC SE AC BC IcC_ SE AC B

Variance(respondent) ~ 0.07  12.85 1937.3 2012.4 0.12 10.74 6260.3 6347.8 0.12 21.60 2519.4 2594.4
Variance(O. Leader) 0.14  0.06 2 4 0.25 0.02 1 0 024 005 1 5
o AXQ 15/ 4483.99 15/ 4233.91 16/ 4723.28

A E=ARE Al o Esile W, 15 3 583 Aol =] miAlEelt,
A A7 1 AEdEE dslo] mfAEE HrTt o AA| A} 1ol frefujahA] ¢ Sirt.
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Table 9. Prediction for ‘opinion leader’s persuasiveness’

Model 1 Model 2
) Standa p- Standa p-
Fixed effect B rd error t value B rd error t value

Intercept 2.59 0.M 23.13 0.00 -0.27 0.10 -2.75 0.01

Sex 0.1 0.05 2.33 0.02 0.13 0.03 3.86 0.00
Respon Age 0.03 0.00 1270  0.00 0.02 0.00 11.13  0.00
dent e
Poliical 5453 001 210 004 000 0.1 030 077
Preference
Educaton -0.15  0.02 617 000  -0.11 002 -615  0.00
Media 005 001 -39  0.00
activity
Credibility 0.08 0.03 3.07 0.00
Attractive- 006 002 252 001
Opinion ness
Leader Comm
responsibil 0.20 0.03 6.72 0.00
ity
Comm
controllabil 0.46 0.03 17.11 0.00
ity
Random effect ICC S.E. AlC BIC ICC S.E. AlC BIC
Variance(respondent) 0.50 0.02 13163.  13218. 0.48 0.02 13087. 13184.
Variance(O. Leader) 0.60 0.02 39 0 0.68 0.02 61 52
dt/ Ax? 10/ 4847.60 15/ 5047.36
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Table 70, Qpinion leadler’s persuasiveness by three types

Type 3 Media-communicative

Type 1 Traditional Elite Type 2 Celebrity Leader
Standa . Standa - Stand
Fixed effect B rd t value B rd t value B ard t p-value
error error error

Intercept  -0.09 0.11 -0.82 041 -0.01 0.12 -0.12 090 -0.08 0.15 -0.51 0.61

Sex 000 005 -009 093 015 005 296 000 019 007 28 000
Responde
ot Age 001 000 423 000 002 000 793 000 002 000 637 000
Poliical o5 001 131 019 000 001 011 091 -001 002 045 065
Preference

Education -0.056 0.03 -2.00 0.05 -0.13 0.03 -5.09 0.00 -0.08 0.03 -2.30 0.02

Media activity 0.12 0.02 513 000 -0.01 0.02 -049 0.63 -0.03 0.03 -1.08 0.28

Credibility -0.09 0.04 -245 0.01 0.056 0.04 138 017 022 0.05 444 0.00
Attractive-

Opinion 044 005 979 000 004 003 117 024 005 005 098 0.33
ness
Leader Comm
019 005 378 0.00 017 004 417 0.00 023 006 368 0.00
responsibility
Comm 59 004 661 000 047 004 1228 000 039 005 724 000
controllability
Random effect ICC S.E. AIC BIC ICC S.E. AlC BIC ICC SE. AIC BIC
Variance(respondent)  0.07 12.85 0.12  10.74 0.12 21.60
1937.322012.44 6260.316347.80 2519.41 2594.45
Variance(O. Leader) 0.14  0.05 0.25 0.02 0.24 0.05
df/ AX2 15/ 4483.99 15/ 4233.91 15/ 4723.28
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