stxadnEHSIE 2021 H233H 3=

5 How Warmth Advertising Appeals and Consumers’ Styles of Thinking Shape
Brand Evaluations and Forgiveness in a Product Harm Crisis Situation
SoYoung Lee*Taemin Kim
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236 Design and Evaluation of a Serious Digital Game to Discourage Indoor Tanning
among Young Adults
. A Theory—Based, Collaborative Approach
Soyoon Kim*Soyeon Ahn-Sung Eun Park
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