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1, M2

UAHAl = HezR R FR 2L m]Ag
Ae) WA AgEe] B %ol BoloiH tiefet
e Fddehe 15 WEdo|tHWHO, 2013),
SARIAL SHeR AT Al 1B o
(Choi, 2019), WARAS] 4714 - A4 7] 102
Al HA HAdg Adads 5 24F A
o] §HtE 4= QIt}(Ministry of Environment,
2029). E3], ©.auek= ORCDY| £3F Z7HS
S ZOAHA7E 7HE LR =710 eH(Lee, 2020).
Hathy 2ujAHA = mjAHA E o Aol
wofl 2 Holz] gkol Aol ‘é’wpfi 7 gdas g
nAA] e Fl AE Sl 2u]A
HAZE AT e Wk, oA Y wAHA| 7} 5=
8 ARSlEAl R RAFsHHA, AR A= wAd
A5 ArglAte = 45k AtH(Choi, 2019).

U A|HR| 7} ZQ3F AMS] BEAZ HAFSHHA
B AARSo] HAHA7} Q1] Ao n|
e T4 Gl 5k nAHAl=

Eﬂ— H@S 20% #7}0}3-1 , e A ofske=
38%, &5 40%, A FFL 24% So2
o A

242y S71%E Zl o2 YERdt, vlAwA|
R Attt At wol A E AT
(Power et al., 2015; Kim, Park, & Lee,
2020), AR B3t Eieo] FA7F TAY
o EtekaL, ofA] mAH Ao thgt Eleof] =
e v A Wol AFEA| o2 Aol

= .

84 TSI The Korean Joumdl of Advertising

oA A of gt vt AlEEY] 7 A
M B2 APl Qo = AAZolA] Eol
At T AU S els B
(Kim, Lee, Jang, & Lee, 2015), u]A|HA] o]
et S T2 AZste AbdEo] Wt
E3 2019, wAHA| o} BHAE 2T H o
1400717} EA L2t Ao Ftof 3o
£ @ e 898k #e3kith(Kang, 2019).
o]} o] AA|= wAHA] EAA T G
ol dupt A9k AEgle] St Ak
=& vAEA ] tsiA #ieE wWol =71t
AEe BA19) gelo] ojno] gttm A%
L7t} (Lerner & Keltner, 2000,
2001). 53] eyt oF AE=) Wi

AZyetA =7] wf ol
7/4\0]‘3}. HJrF/V\i 2 Aol =
Fel s mlAlH A )

<]

£

o} Zro] whol A AA o] 9JS wj, ulg]

glettt, FZolls GX et A A HAE 2
$2 07 golafof sl 247t HGit), Ao
A G7]dEE T off ujAEA] 9] s ot

A5 —,—%‘,ﬂ:}i S’,}\E}(Sama, Eapen, Weinfurt,
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Shah, & Schulman, 2014), TJAHA| Y= &
2elE 9 F shuoln, AFES vAIRAl 5
A5 gelsty] sl wlAHA] 4 AA|ske] A
et} =lollA 7 gol ARgE= mAIHA|
A2 "EAlEAl = 20201 71 iRk g o] 4o
Ak (Jeon, 2020), HAEIAIE EFE O
2ol nAHA] e FRE AT, FRE
AEE = FollA o= W7l Hslii= Fais
g o] Ao}, s gA gow o}
AAE FRIFEAY A oA AAIE st=s
Fr=sfof gtk 22y ARGl A S F
© UAHA] ap 22 e E Qo] A, A
oA AH AAE ste ARG 4 o] Fas
% =] HFo] Erh(Lee, 2022). 4 <t
File Ye ol&she ARAREIA
AR =Eoto] ARGARE0] FalE &
e Aol vl mabael 3
Aek, oA A] qiof Farg ¥
Faz sl wAHA] JEE Flsh= Ao
Si7F A el gl=dl, olE %
olefal gt} FaLe] o] EAEHA| ¢
H garel tigt =9 Y= s ¥
B3 g3 Wojx B g Fa1o] el
A= I Q3}ch(Choi & Doh, 2011), 3FA|qt, 3%
28] H]/do] Y o il 3]u)7h dofut
© & Fao FAAQ AT yepdThLi,
Edwards, & Lee, 2002), 3t 34319] A
o AR B0l i % ek, A
ol ool %
k)
U A= Y3t (Beal, Weiss,
& MacDermid, 2005, Berkowitz &
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Barros,

ORIl ThEt 22

b OIMIEX] 4 2ol FRkdo] OIMX] & 01 Ql=0f njxl= Fgf

>

Harmon—Jones, 2004; Gibson & Callister,
2010; Maglio, Gollwitzer, & Oettingen, 2014;
Ohly & Schmitt, 2015), Ek=7} &2 A=
Tao] WallE = AolEd AASLA k= F
717} A 71tk(Smith & Ellsworth, 1985), w]A|
Ao et e7h wAs) s ARl vl
AR e ARgE wf Fare] HYAdol wiAH
A JEE Felr] 9t w1 GAE Usfoto]
AR £=9 FAE A=t Ziol
AAshA] o2 Ale2 Hlny, wEbA 2 <
M= Al ) Fare] Aol mAH l
Y ARGl A A FF= vIAEAe] gt
Bioh 248keA] gfelsknat shgieh

oA Ao diet o ZRA] R A T &
o FE3 olfr= 7| AFollM = RieEY
= uAHEA| 2 A3t -&(Szyszkowicz, 2007),
EoH(Power et al,, 2015; Lu, Lee, Gino, &
Galinsky, 2018)9] A Ajof 235 A7} 3
ol il o e wol A
2397 wholet AgrEe] MMl dis)
30f vk 4
¥ 43} o9 Bt Fof ThE L n)X
7] W&o} (Lerner & Keltner, 2000, 2001), Zt
7o) Jape MaH 0w v molo Firt, 74
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o 9wl ¢ ol o=s} thoby o= oy
sttt & WA, o] that ot B

o] Jdado] mAEA] @A Algol= P

o, oA Ao Higt Eleeh Fie) HUA ol
OIAHA] Yol Al Alg-sh= F7HA

A Aol G vA=A] LotE kT o]olA
F7F AL 712 Q4o ¢ o]
FE HAEA dopEodt. 2 A9 9oje
oA A 2F 7] e Fofl Higt Hg A ATE
et Aol mARA o digk £ A T
qME 53] #ieE THEOE F=9 JFS &
NG B P e R G R U B B g
A Yol A At sgarek FalIA|of disf A

A9l T At

oo
10
H
=
H1
of

2, O|H By
1) DIMIHZI} Rl

S-2yh= OECD 3= & Zu|AHA|7}
7P U vholth(Lee, 2020). UAIHEAIE A
& 10m(vfe]Z2u]E)olste] HAo]al, Zu]
AAA= A 2.5m olste] HAE Tttt =

u AR o] (gL vertet S0 1/20 A=

86 L3[R The Korean Journal of Advertising

o
4 wd A AT A, HanAE 5 4%
o] fHHE 4= QItMinistry of Environment,
2022). O|A|HZA|Q} Zu||HAE Qx}7} Zlob
s d 1 2 Fus SA AR ¥, o

A WA AR R A7) 2ael

uARA L F s A BAR w2

S TR S Az e

of WA 2Rl GRS AT W AT

ARE et WA, WA 7] 2@ A

W o ohe} AREY 9l

Ao} WEE GRS Ak L ghy] W
Lo m

ofmel 1 AR5 oAt

Aee EJ3IT}, 9E 9], Mohai, Kweon,
Lee, & Ard (201)9] AT A th7] 99 4

Fol 7Hf & Aol 9|X% SfmEo] F &
% AF 712 551 vgo] A dth
2

o}l
£ e
ol
o
Q,
%,
N mlo
v
Kul
Mo = A r

oH dEell fidol At A
o vlAEAe] R R A 42
Hol XA Y o= 3FE u|Att Fehr, Yam,

He, Chiang, & Wei (2017)9] A= L+
oA mAE Ao thgt TEAEY] Ql4lo]
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(Power et al,, 2015),
Q2-8&2(Szyszkowicz, 2007)1} A}H4F AlZ=(Yang,
Tsai, & Huang, 2011)¢] Z7}¢t ¢dto] )}
E3 O)7] 9L FEkA ol PEO 7FAA|F| L
& 5749 H&Z 57H719(Zhang, Zhang,
& Chen, 2017), tj7] 24 Fo] ¥ uj 24
yojod o 344 AAS BT B
o] Qlt}(Zheng et al,, 2019),

oA HA 2 e B A= sl
S oA g7] SPo s 2okt 7y
= ol =719 H=E Al o] FUkR
(Lu et al,, 2018), = u]A|HA] Aol AL,
Kim, Lee, Kim, & Moon (2018)2] ¢7-oj|A] u]
AR sl =7 =¢8] FaF= lskal
ot 7S A mAHA o ts) AAgt
Aol il Eehe w7t o] Bgo R
¢ e Al AT 23 mAwA|

O

wﬁ

of egt ek ol LSS ulA ] that
S A% o=t Fobirh. Y Aol @

OlI2EXol Chet Ei=et OJMEX] & Zuo| FRleol DIMEX] & 0f2 ol=0 O|xXk= &t

>

Sk vAEA o HiEE B Asolst, mAHA|
2 13k w3} ogsts] Sg oY ABY v
AR ZAAE 2ol7] He At dgol £
G ol oA A ) s
HA A= AlEo Alzby) gEof ke
2 % Qrk. B Aol mA U]
2 7R B A FolM = o] Aol
2atol, vlHAe) et Bust olAs JF
gopr izl gt

NFEE 92 Flol 5 24} ¢

AR Hisf e, B2, St Z2

1o

e
=

—5%4

44
A& L71tH(Chae, 2019), Ew=9F F 3z O] BFAY
HRAE AR EH vAHR| 7} 747 ol Y JF
< & A 2o Adsks A 329 Aol
T £ Afols AA vlAHA] 24
oAl T=r2] Pt daglol nAHA 9] gl
& THORE Hi S £ 5 Y o= 7|
9]

{
l_r
re
-4
o
me
ﬁ“
31'4
ly
iy
i)
ro,
é
)i
l_r
o rlr

2000, 2001). t7h ZEHA EA7E A7) Aol
oh et ol A%alA A7 471 Aoleki 4
218 o) oAbl o) Bt dofubs A
ofc}, 5k AAC] AR FT S of
w7} %w wuuwuﬁxl of ohat 2 A

S AR S 2 ARE AR ARSI
(Kim, Lee, Jang, & Lee, 2015), ¢|5 F2lo]
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AR HAAE A4S M W AgEo] £
B gol LAt o|¥E vl Yt £
)

gto] ololA4] e o] &
o 23E WE A7 A gdieh et
olulzr o 7 oEof 9lolo] ¢lrha AzFal ] Al
Zled nlRA) BAE 9Re deloz 47
el sHe S e S Sl ARE
o] ulH M) s HiE 53] Ho] L7l
Ao uelth b mlARo] s AR
of Ll 54 A F /M HEHoR 1]
L Bieo] AA7E ofme G XA sjof
3+

a7} 9},

(arousal)Q] & 7}x] &2o= B E'?ﬂ’ﬁ}(Russell
1980), AA7I= G4 & 2l (positive) = A

29l (negative) A& Wt} 2] 4322 7}
o) =2z Lro o] ule} BHEsle Aolth 4
2 Sof, B0 HMt= HARo 1, M S
T e Aol 2719 B AEd A
Tl M= AN AA 7L e} gesh B

sho] 1 gk Al R QItH(Johnson & Tversky,
1983; Mayer, Gaschke, Braverman, & Evans,
1992). o9& &9¢], Johnson & Tversky(1983)2]
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(Lerner & Keltner, 2000), 98 =7 oS
A &5t Lerner & Keltner, 2001), I
£ ddste MAS Felee ddste A
Hlsf egicke] dis) o A% d@de
(DeSteno, Dasgupta, Bartlett, & Cajdric,
2004), EFelS & AlZ3H(Dunn & Schweitzer,
2005). whEbA] 2 Ao A= Eie7} ko] 1]
Ae= NEA G gelstarat gt

o= R FolA TRl el
S n|Zch(Litvak, Lerner, Tiedens, & Shonk,
2010), FAA R, e HE W AEE
o] HA} Asof FeFS 1| x| ™ (Bower, 1991),
93 olX)(Hemenover & Zhang, 2004; Lerner
& Keltner, 2000, 2001; Lerner et al,, 2003),
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AS]A el (Keltner et al., 1993; Small &
Lerner, 2008)¢f H&S vt Ev-E F3
= /\]-3—_9‘ A]—ﬂo]l,} ]:Hg]‘_,] ZAZAC QA
9 AHHo| t F5HA sl (DeSteno, Petty,
Wegener, & Rucker, 2000), E}219] 252 A
rET) 7] Ao HRIst= 7|2 ARl Aol 7S
o] o] §HFsttHQuigley & Tedeschi, 1996).
oJAH ‘e ofe] ol Y= vAANL
O A E BExo| G B o] ZtH(Pekrun
Elliot, & Maier, 2006), A2 7542
oA AuE Aol wEd, fxrF A
o] ¥hg-2 eFol gt Ful' 2 vehd
o ofd 5= T
gAsHAY F19
o w=A e o Q=
o]tH(Lench, Tibbett, & Bench, 2016).
Bt gojEg AA s ok 5718
StcH(Smith & Ellsworth, 1985). =
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rlo
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rlr
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o Ar &
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B =7 olekn Bkt B A
Sof uldeixlel that 5E shorat uf o
A & AHgaheon, 2020), TIAEA|] of

ORIl ThEt 22

b OIMIEX] 4 2ol FRkdo] OIMX] & 01 Ql=0f njxl= Fgf

>

3 B2 17l o ASo] ngUA B
A8 v B} Ry ul A A %) steb
olehs B3 9o] WS 7)) ujEo] u)4
W7 Q) olg ojmo] RRH gk w1 Al
o, 9 orel Bzt AEA HRE gelsi
Yo sotels AL wala o, il A9
#o] elojutey, olo] B QoA o] 3
Qo] ulAIE A Q o] oo wlA e kol

Auelow uMHAd gat Hwg Aotal

FE3F B AR %2]9] Z1o](Bodenhausen,
Sheppard, & Kramer, 1994, Tiedens & Linton,
2001l &= gk wxlth, o]F A2 o] 2(Dual
Processing Theory)o] W2, Q17+ A H A
2lE & o AL 13 A AE 25 ARgShe]
HAE T}, A2 1S AT AFHE 4
B AR AL Ao, ALE 2t AZHE
sho] el ARE Aelsrs Aolet, Fela
98 AST AR S T ol A28 18
ol g3ko] WA A8E AelFeHKahneman,
2011), Rt SA0] B Yolv], g
Ll ARFES AHAle] Weol that e B
He Aoz sol Fols
B A& 3H(Tiedens & Linton, 2001).
Tidens & Linton(2001)&] AFol|A A+ &7t
Aol sl 7t SHAo) v 7
& WS & 5, Aol vhy 45 9l
LA ofAole] e B SEE A AR

SUT olHlo] UgS o Aol bl 2
tejz, e Pl AR
& oflAlolear L Fqlek, Fre|AER HE A

g
glE ofe A-polle dAele] Wit -2

E (heuristic)3dt A
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e 1 -

mHkel 3 A sk o] 248 A%
Qe K128 A miof) v
3k 20224 wtlo] & ulAE Ed

nAo) ahEg, TAE Fm AR T

2L The Korean Journal of Advertising

w7} 20219 6,22 Yol A 20224 6,72 FH
2 F7H Aozt dlAtsialct. HAE Fa
Qb A= Eubd Fa A RS AwEY,
2020 9= 3% 8000% YollA 20219 4%
30009 Yoz Frigon 2022Wol= 4%
70009 Qo] @& Aom oFStATH(Seo,
2021). o4 =utd P AAL txg Pt
Woll A= B Fite 2

AAAE Holal Qle), b gt 749
HYS E35) A2 oo ojulx], 24, H
AEQ AL ¥ ES VIR 2
5to] EAA =E B WSS 4o

= [¢}
gelolth(Lee & Jun, 2013), Wt Fa1 5
3

ol F WAAE Hdcte FALE <
(In—App) FLo|th(Cui, 2017). FEE AlF
PolM= & FAskL Hapstr] 913 W
F38k7] S, F7H 0l mES &97] ¢
3 A AAE FRISHAY o WollA Z2AIE
FESAU(In-App  ZAD) ¥ e 3
(In-App FI)E F=th 59 *}ﬂx}cﬂlﬂl A

to r

5~
L _4

BE 7HAsHA gelg 4= ‘21_ SIEs 111*0}71
o 2ol e dofl st & 4= qlrk,
dg Eol, +2dE  F debEe I
W] AFEAR= 4509k el o] & 7|te & 5}
o] 20214 WjZ 1319 54T, F o]l 63
AAE 7| Sk gk, o] A § HHb Qiof|A]
o] FuL Fad foloan A5Hel 2k
ojch, Tl Q1Y Faro) fF2 vy FaL
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o mupe) AW Yzt gk, v Fagk mot
o ol AR u] mof Sof Y g s}
u, Wi Y Festa garel ey F
solx St g, el AW Pt F

geln], A BEUS o)

Pt R I Al R TA
239 AAE AAsh= %LEOIE}.
H Well Farzk A5 = 3
o] urAIEIA "} 2 elAolt %17} zzae
ojtf 7|AF 59 BES Walshs s oviet
th(Ha, 1996). YA
oA &sl7] 913k Melom S THSpeck &
Elliott, 1997) Fu7t %‘—%% E‘:LEJIEH oj= 4

% o mm %_‘01
U 5 30 9 olofl Bl aaprt vehdth
(Li et al,, 2002; Edwards, Li, & Lee, 2002).
HEo|Zo| mEd Fil= AFYA A T
oA Fa37k Wefat A st viA] ZHl=9
Alo] T op7|stal HAA A w4 o]§-&
v‘:W IL 9 6Pu} Speck & Elliott, 1997).

’

A TN 847 B0E A
W S Y3 whie] 447
= ks o

oleti gt
18314 ol

[
gule] 3 57 @4 AT Bdwards et

O
=]
il
1
-

al, (2002)& ol §4re] olatet Aglo] 44|
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The Impact of Anger against Fine Dust
and the Intrusiveness of Advertisement
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DeS ite the prevalence of anger among negative emotions about fine dust, few
p studies have examined the effect of anger on fine dust. This study was
conducted to examine the moderating effect of anger against fine dust and the intrusiveness
of advertisements on the impact of the intention to use the fine dust app was confirmed.
In Study 1, 227 participants were collected. They completed an online survey. As a result
of study 1, the higher the anger against fine dust, the lower the intention to use the fine
dust app when there is an intrusiveness of advertisement than when there is no intrusiveness
of advertisements. In Study 2, 793 participants were collected. As a result, the moderated
mediation effect of the interaction between anger against fine dust and intrusiveness of
advertisement on fine dust affecting the intention to use the fine dust app through value
recognition of additional information provided by the fine dust app was verified. Specifically,
the higher anger against fine dust was, the lower when there was intrusiveness of
advertisements was, and the lower the perception of the value of additional information
was. Finally, the lower intention to use the app was, too. The theoretical implication of this
study is to expand the research on negative emotions on fine dust by examining the effect
of anger on fine dust. The practical implication of this study is to propose appropriate
advertisements in the composition of fine dust app.

Keywords: Fine dust, Anger, Information value, Intention to use App, Intrusiveness
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