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shelch HAAu GE 5yol R ujep go) 4
Aulciofol s ARgALe] SetolH A $e](t=-0.77,
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102 e

St=2(n=189) Z=2(n=216) H3(n=405)
I2I0|HA] 23 909 970 o8
gra] 915 048 932
xzte E52 826 889 )
(E 5 27i0 2 FHa, HHF Hlw
o= 189 5.40 1
IEfO|HA] 22 om P
= 216 5.49 129
o= 189 4.99 130
gl —2.98** 003
el 216 538 132
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s 216 423 140
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6_ s e Z-Q— L?‘Z_: 1 e i o = ﬁf}\

e el A RS SR e qraepg e Ge ool e wieh 2ol
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872, TLI=,843, NFI= 8582 UElL} &3t 7})

Agtron 285 vk Smo] wgelA
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o] Al x2=338.980; RMSEA= 079, CFI=
958, IFI=958, TLI= 947, NFI= 942% UJE}
Awrt Agrs o 4283k vhel o] w=us
ATHGE 8 =), wehA] 2 At o] mFo
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Note: *p{ 05, **p( 01, *** (001

0|



ron

1% fakol debiA) b AfolS WA
Xe)

2
© g

T}, - H| 1 (model comparison)S E3F H
W& (x*=1036.343, df=196, p{ 001} A|oF x&
(2*=1040,916, df=197, p< 001)¢] x* Zre] o]
= 0.039(df=1, p».05)= e} =71e] 2da v
FAACE Fofgt Aom SlE i), il
gfo]HA] f-eje} 2|7te mE7he] e A8l
Farslalof] mjA)= 0555}8 BEAT glo] T

A —172, SO HE -.079%2 Frhoh St
OM W REN 3741 LIER T, whepa] ot
Al 3ol A AT Tt S = 7HE Abol=
AL, =, Au|tofolA A7tE A%
upel ZefolmAl u7p Farsluef mA]=
& R F=o] AsH|RE gkl Zpolr) Qlglow,
A7 Al ARt S anAER
ekt HAHE AbololA T A L}EP”D} |
e WS wAE AR dAqtnEe
(19 2)9F gt

L
L
g

Gl
o]

i
3%

bt E= A80|C|0] 0[ZXte| Z2{0[HA|

et X2t 50| Eu

Slmloi| Ojx

= e Hlm A7 73

V. 28 9 =9

Bl mafoluA] A4
svlelolol A A 7H°

1

o
)
(T

lo

]

o b

[
oX
T
N :10
M
=2

O o
o
s

1
o
I
©

u
1
-3
N
=
=
SL
4t
)

velelA B A
szefolujA] el oet X7l
W)y Aml we gow
aefu, EefelujA] Sele] Ameli A
| Ao} elgR R ujeto|

= aollol }%g uj setol

=S WS, olARS, 2014), B, §H
Ha) Fe Aol

Ak

__l_
_QUP _/,\_ OL‘E

[‘_
E

A kol Ma dol LomiCsh, 2020
HiL R, 2022), F3 2HAEL LetoluA §
2ol et A7k AE1A Kol HRIA 2l

N B2t sjds] ofHe AR dAske A

ol Qglch olol F3 dulto] AEAEL
sefolujA] ol oist fgte] whe ARtolet
3 4= 9le

S, Avlojol A AHgALe] ool A Sl

7F Fasjule] njzl= FFEANA o= AR



74 Journal of OOH Advertising Research

O St aHAF o= fom|gk Zpozh Qlgieh
Tl H[ARL Fo A} BEof|AA ZetolH
Al 8= gaslule] SAel S vA= A
oz yehpon, et w% R e
= RRle) WA= o 2 Alem YEth
“WH ZefolH Al 97} Faiglulof vx= 9
AR A4E G 2dans HST
-7} Farslajo] wAe 5yt
AZbel mstto] SUkE fdadhs Jow
e P B e e e el = | RASI s KU S
=5 agdutfo] ARgARRL Fm Adu|t]of AREAL
Lt FAMeR Fojujet Aolrf yEpydth S
aH|RRe] -, adn|rofofl A ZefolHA] -2
7b gl A= FEFRANA Zefo]H Al
Aalloll it A ZE st 2EaI v
W, S anRe] A, ZefoluA]l e}

-

rLlrL
jus)

nals)o] ofarAlel A A2k dlrhel At

Aoz e, &, del 45 o

FJ

=
Sl & Aoz ekt e, £ A4
zAEITL gl7] wie] waslue] FEst
shannt o o Ao Ukl SUEE 7]
Zo| Aukg wyl, adultlololq 5 A8xieh

T3 AREALe] ZatolwA] L= zlo|7t gl A

o ehgtou Faavde] gusly Awi
e o Ut of A7o] Aupe] whzn,
ol ASle] Atol Aol AR 4 ek,
ea, SR uag Fo, A7 msphe me
oAl Sefol Thek WAH BheS AAAA Fi
ofare shlar 4 9lolth

clojollx] AbgAIe] sefolA] Sefo] mbE B

3lu] ouE Al=zxror A=E9r) Zolo|v|A|
Ant Bl 2RAZE AlEolu MHIAE A7 9
off ARale] AMAFEE Alssior & i, Zicle] o

Al He olout fgef tigh zufolwA]l AkRS
Foll QA AAS ﬁiﬂ}(ﬁ%—ﬂ . 2012; Dinev et
al., 2006)= Ao

=
T ol

o
oy
J%
i
e o
o
4>
3:3
o
>i
e
L
m
F[ r

svlelol el et a4 519 g%% 24
oz szefolujA] $el7h nAk
Aajgogs AAvle] Hus ﬂﬂﬁh
= ofgto] Fustoir)
wasiste] w7k 1

3}

L

o2
r
Ir o2 _1

il

]
ro
o
T
[k
)
o
T
>
lo

FJ rsﬂ

%o
35

o

flo a

> R

E
=

g

1o i

rOll é

N ﬂllﬂl

i

T o

ro

ol

o)

K

i}

o2

ﬁ"ﬂ

o

)

Aot 2k o 4
g71e) AR HEE FAlsL
§ Au)so] Alg A Al

A GAISoF ek, Esk aMn|rjo] SuiEe



ol

=t = AH0|C(0] 0[SAte] Zafo|HA| 22t X2 &5Z0| Zusmlof ojxl= & dlw S+ 75

r

AEALS] AQIARE ol§3l7] dol s mefo]  Prb et glolth A, E ey elubAel
WA e WE| st ARSAe] AQIARE  adultlel Abgel dig wlm ATAw st
}=] =

Al At elgne] fE8 WAk, ARBATE AF ol gsls adulr ol

Zo]
Agm Helo] RUAS F/IPoR, S UskA 97 wEe] ekt fle] A thes
AP EgEe] ek ARES olok dth olel  GFS w1 4 qrk ol Sel, W F3 4
g e Awge] mefolmA] el ghadlA  Aulrle] BEC PAA, dAld BHEY 3
ZE] AdE BnE FHAOR 4857 & ol off WHe] A v & k. AdF A
Alole} Tol At EE} o] Shatuh 3 AvlapEo] ®

S, adnice] AbgRte] mefelujAl Hale] F AMESH: FU 2Hute] FTRES o
e 7R mre ol Aulde] Hare] g = 1 Aol ulmalthy akwt $5 AR

AlEE fgolof dhth Adnlte] ZREL AEA Aol Xjol2 o wWaks) FHT 4 UL Aol
of QIgnE geldom Agste] mrt ebAg U, ol ApEel FE uA % 9 Fe
ABE Aul2E Algslof Gk FAlol, AHn]  o§u AT FEHUIOE A i, of o
o ZPEL ZPE AASH B WE /% 5 FE B BHUeloR Astgrt et
o thak QIS ZBtstel AT} LefolmAl H olujAl Sk Haslule] vXE ofaeli A2
ol e APeAS WREE meb A8 E Rk ofelm cheRet 2Eaclol) el
AUAA et ZA|AE ANA geleke A o] ARt webd, BF Aol sl
AARE WEFI, AR ol et A o FaES AL PHLASES s Aw o
3 4 ol e AXGeRA tetolWAl sl o 9 Aolth Il o e adny)
o Tiek AbgAt] miEAHe ol mefolmA] S8 of ogael B o] dhk w9 1 9l
2 fpaAAok Feh olefst WA AMultle]  Om mefolwA] Peleh Aol GBS Wl
ZRE BPEIA AFsHe TEE 9L Pae]  olF /R ulmyths oo At

ot AlEeke B Aol

B ool AWY T4 ATE e AL

cheat gt A, B ATl mAde F2
207kt 307) &-20]e1 A}% b= Alakaolgict

Al et Asitel o
A EBAA ATA GLAS Aol
o EA, F4 AT advide] HAE Qs
She A8 Vol 54 Aduiclel Bagel o
AFE S, Advclel EsiEoict ALgAL)
stofo]A] Ql4jel ojgt olw3t Aolsk YA o

EShs



76 Journal of OOH Advertising Research

EHn2s

7127, 0l4=9(2013). ZetolwA]l e A7)zl ut

2 SNS o8 fEol Wk BAH At wo| Ak
ol 8= FAo g Gl ESkE 571), 81-110.

Aubu], 8-291(2014), Faro] 753k Farefw=zre] A A
of #et g=tat Fatan|Ab Q14 v|aL g/ e)e)s]
X]: 225, 15(1), 103-121,

AH4=(2014), Hldlo]E] Alth, SNS ARGAFY] AR 9 3
B A e—n/Xy/A002 15(1), 297315,

A4 Ao 2019), 44 ulrjojeA Aol AW Ao}

AT AR BR K] JFS nAE 8Q) GHE
S-S0l 17(11), 127136,

14, olF8H2014), 44 utle] Fao] thg AXE T
WS AuA N B 0]RgE Hola AEA
sgelo] oSk WIS G FHIAE 256),
53-81,

A, AuA2022), AR QEEQIME AAE] o] go]

FEFE vA= 8] B4 olF AU BEE T4
B2, gRg FZH= =] 23(5), 953-963.

A&7, 431(2012), AnpEZE YA 7INFARIA(LBS) 2] 4
BAgolre] qlojA zetolviAl Al 7|wre} gk,
Sl G H ] Sl 3= Y, 349-363,

AAA(2022), 2Rl Z3E HAAFGA] gt HAA R
Hi%ﬂ/ﬂ' tleb‘d{.‘LZ—] z%.g_g] o]Ez4 ] -dﬂ/k ;9 ?5]—7;]].
Sl=g 39(1), 49-78,

A@A, GAE(2015), SIS AEY o] 8A12] 22kl /)
AR eE W BT PFo zpolo] wUFE AL #fo/

B 7 JEL]#o] Sk 3X(3), 49-T9.

@(2020), MAFEESHA HJAPEFA L] HRg

o R YA Esfuid. Bek=g 404), 197-

241,

Falo]A,

=%t

YH7(2014), 3} Zpe)7}k Al TRl WA=
oqapoll chat G NERLIG R 142), TIS-
723,

E8A(2017), 22fel =LA ZHR1S] 147}
o} A7lgAEo] Hu Mekeeigiol uAt W o
PRI )a5t8) =HE X 18(5), 294301,

WY, W01, TefolA A RAS Aae SNS
X% A1g olwel Thak A Ho]A%Tt Ak R A
g FA0 8 Information Systems Review, 15(1),

/\AﬂLﬂ

105-122,

Hpalsh2021), A 10599] IR RS o
WA HE, HE 70(4), 394-432,
H£3](2020). WZ BjdlolEof tigt MAFE Ale =z

olHAl il A AlFe] w7 2AAIE FAOR
Sl g Ao oH 29(3), 221-248,
Blz]ed, ©7]9(2018), SNS AREAFO] xajo|uiA] deje}
etoluA]l s Aelo] Aol A= I o
219 %] H 515 a}Agl/_Q/'l_r.T_,Ei/;’l, 158-165.
BE, ololl2019), mokel el ojZelzloly o8t

dig @Ak

el At Sk Sy AREAR WAL A X4 E
FofoL 20(4), 149-168,
Haql, Al %(2020 Mﬂum‘ﬂ ’;3%011 o2 Q1A 0]

234, B])9d(2021), mukel B ) Aol Er]Qol:
ARHAE SR £ G FH0R. Yy
. 222), 33-53,

A, = o@(zow) SNS o Ae] 743}t QA7) Lot

Ao ujz= JEF Ho|AE FL wAR| o] Zito]
WAl AL RS FAl07 Sl B U HElE 202),
64-94,

+3d, Avs, olHel, 244%(2020). ZHJAPEZE ]
gt 9219} SNS o|§ e 7+ FHA A gk o
Th2EQl AR ZefoluA] ol2 g FAHOR, FHE
HFAGHTE 27(3), 93-119,

=7 7
o 71 A(2015). ZefolRA] A7} SNS A|&ARR-2]
To| nx= gk AlFgwe] w7 2 xjzhE 884 0)
ZHFT 2 FH G A 16(4), 4T-6T.
Ol»?fil, T35 (2021), Uk Wato]| st ARt l‘j_]—.g_
D AnRE Al of 3} sLeto|mA]l ALE mEle S
B, B, 25(3), T3-136.
oA, OWOﬂ Ads, FAR016), FAHE 2oid
2 b R laRlelel wet o

_rjl

)
lo
OFO

1o
T or
o
_E
oy
i)
5
=
9]
5
o]
=~
e
o
Q
=
et
=
o~
[
fu
]
4

[e]
CXfOIEE, 35, 263-272,



ol

=0t 53 A

r

B, AE82019). WHHIYE ARG lA T F=e
gusmeolnA), Mg, ARAR olwo] that lmw
Tt oe—H/AL[AZ 20(2), 99—-116,

A8, FA8(2018). 7199171 (erisis) ol 7]19ICEOE
g3t AAquAlelde] gARE ol wX = G v

= o] 57 ZPolﬁ’Jr HIAIA] A (messenger)
ol wE ApojHlaL, &8, 174), T1-104,

2FEAH2012), AHIEE °M7]HP olEe|Ao] e ]2
of e ulAE fol metolul At maEel A
& Asia Pacific Journal of Information Systems,
22(4), 7-29.

e, =AA . Qe ﬂh«l Rl
[RIOZA L] ] o]&
ol g, b/‘—l,l“’l'_l_/—z_ﬂ"]'ﬂ 13(2),

AR, 24TH2020). < = AR {0l whE 4

boukbg e meoluld A4 mES FHOE

N

A 2S5 X] 20(3), 254—266,
S|4, fsd, Apd<s, #e4(2016), HH xufolsA]
ol g2 g 9 fE At AFAA AH[A FAle

2. Information Society & Media, 17(3), 75—97.
Wang Shuang, -&34] (2019), Zzlo|HA] AHAlo|2S
gab mulel 1A b uI Aol Ro] T AER
A Sl o 5 81 Slarr Bl K] 518521,
Xing Yichun, BJ¢1, Luo Hong (2019), ==t SNS il
o Tet Q17 U9 3 B4 Zejolual f2io)
QTS TR, FAF G4 30(4), T1-100,
Culnan, M, J.& Bies, R. J. (2003).
Balancing economic and justice considerations,
Journal of Social Issues, 592), 323—342.
Dinev, T. & Hart, P, (2004),

and their antecedents—measurement validity and

Consumer privacy:

Internet privacy concerns

a regression model, Behaviour & Information
Technology, 23(6), 413—422.

Hofstede, G. (2001).

ing values, behaviors,

Culture's consequences. compar—
institutions, and organ—
izations across nations (2nd ed). Thousand oaks:

Sage publications,

Hofstede, G. (2010). The GLOBE debate: Back to
relevance, Journal of International Business Studies,
41(8), 1339—-1346,

Hofstede, G. (2013). The hofstede centre, Retrieved

December, 13, 2013 from http://geert—hofstede, com

H0|C|0f O[SAte] Zato|HA| 222t X2t

Fs¢o| Zusmlof 0jxl= S Hlw A+ 77

Holmes, A, (2021).

numbers and personal data have been leaked online

533 million Facebook users' phone

https://www, businessinsider com/stolen—data—of—
533—million—facebook—users—leaked—online—2021
-4

Mohamed, N, & Ahmad, I. H, (2012). Information pri—
vacy concerns, antecedents, and privacy measure

use in social networking sites: Evidence from

Malaysia, Computers in Human Behavior, 28,
2366—2375,
Rogers, R, W. (1983). Cognitive and physiological

processes in fear—based attitude change: A re—
vised theory of protection motivation, In: Social
Psychophysiology. A Sourcebook, by Cacioppo, J.
T. and Petty, R., New York: Guilford Press,
153-176,

Statista (2022). Number of monthly active Facebook
users worldwide as of 4th quarter 2021, https://
www, statista, com/statistics/264810/number—of—m
onthly—active—facebook—users—worldwide/

Wang, L., Sun, Z., Dai, X,, Zhang, Y., & Hu, H,
(2019),

The roles of institutional privacy assurances and

Retaining users after privacy invasions:
threat—coping appraisal in mitigating privacy
concerns, Information Technology & People, 32
(6), 16791703,
Westin, A, F. (1967).
Atheneum,

Witte, K, (1992). Putting the fear back into fear ap—

Privacy and Freedom, New York:

peals: The extended parallel process model,
Communications Monographs, 59, 329—349,

Witte, K,
test of the
(EPPM).
134,

TEHR(2020). I 5 12 P TS REAEIE ML E | SREhfidtig
B. WA, https://www.sohu.com/a/38141322
1161795

Tecent(2021), BN —FE - —FHNUERSFLLED. U
RL: https://static. www,tencent,com/uploads/2022
/03/23/cdlfcbdcTbad7fd0ac523ccc4f9dafTh, pdf

[EHEIRTEZ(2021). {42021 EAFIRIFR4, 28122678 [AlLE

(1994). Fear control and danger control: A
model
113—

extended parallel process

Communication Monographs, 61(2),



78 Journal of OOH Advertising Research

HMIN36.68%y . URL: http://stock.10jqgka,.com, cn/uss
tock/20220303/c637167818, shtml

KHFTE(2015). MBRFLEIN SR, © FlEFf RS SHE L
BE, EEE, 5 38-59,



ol

=t = AH0|C(0] 0[SAte] Zafo|HA| 22t X2 &5Z0| Zusmlof ojxl= & dlw S+ 79

r

Abstracts

A Comparative Study on the Effects of Privacy Concerns and Perceived
Efficacy of Korean and Chinese Social Media Users on Advertising Avoidance

Zhang, Xinyu

Department of Communication, Kookmin University

Lee, Se—Jin

Department of Communication, Kookmin University

Privacy issues are becoming more prominent due to a series of recent personal information leaks, This study
examined the relationship between privacy concerns and perceived efficacy in social media based on the privacy
calculation model, in order to explain the advertising avoidance behavior of social media users, In particular,
first, this study aimed to confirm whether perceived efficacy moderates the effect of users' privacy concerns on
advertising avoidance in social media, Second, this study compared social media users in Korea and China on
privacy concerns, advertising avoidance and perceived efficacy,

As a result of the study, first, it was found that Korean users in social media had higher perceived efficacy
and lower advertising avoidance than Chinese users, However, there was no difference in the degree of privacy
concerns, Second, there was a significant difference between Korean users and Chinese users in the relationship
between users' privacy concerns and advertising avoidance on social media, For both Korean and Chinese users,
privacy concerns were found to have a positive effect on advertising avoidance, and the relationship between
these two variables was greater for Chinese users than for Korean users, Third, as a result of examining the
moderating effect of perceived efficacy in the relationship between privacy concerns and advertising avoidance,
only Korean users showed a moderating effect of perceived efficacy. The effect of privacy concerns on advertis—
ing avoidance decreased as the perceived efficacy increased, Whereas, there was no moderating effect of per—
ceived efficacy among Chinese users,

The significance of this study is to analyze the role of privacy concerns and perceived efficacy in social media

advertising, and to compare the relationship between these variables across countries,

Key words: Social Media, Privacy Concerns, Perceived Efficacy, the Privacy Calculus Model, Advertising

Avoidance, Social Media Users in Korea and China
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