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ABSTRACT

As the branding strategies are advanced to achieve differential advantage in fiercely competitive
markets, the in-branding strategy which turns significant technologies, ingredients, and elements into
brands is rapidly emerging. In-brands can be an important selling point affecting consumers’ purchase
decision-making process since they are usually present at the time of purchase, just like advertisements
are, providing clarifying information and visual appeal. At the same time, from the B2B perspective, it is
important for in-brands to form a trust-based relationship with host brands which actually purchase
in-branded products. So, in-brands have little choice, but to be dependent on host brands. If a in-brand
equity scale takes B2B or B2C industry’s perspective, it must have limitations in accurately evaluating
the in-brand equity. Therefore, good measurement scale should include all networks and value chains in
the market, which starts with in-brand supply components and ends with end users. Until now, no
reliable scale as such is available. For this reason, the purpose of this study is to develop the scale to
measure in-brand equity that provides standards and guidelines for the efficient management of in-brand
equity from combining both the B2B and B2C perspectives, as well as verifying the reliability and
validity. The process of this study consists of quantitative and qualitative analyses to complement each
methodology. Through this process, final 37 items from brand performance, service level, brand
awareness, perceived value, perceived quality, brand loyalty, organizational relations, and brand image
factors were identified as the constituent factors of in-brand equity from a B2B perspective. Moreover,
final 29 items from brand affect, brand loyalty, perceived quality, perceived value, brand image, and
brand awareness factors were derived as the constituent factors of in-brand equity from a B2C
perspective. In conclusion, the result of this study would be considerably useful for in-brand providers

and host brand manufacturers to evaluate and manage the brand equity of theirs.

Keywords: In-brand, In-branding Strategy, Brand Equity, Measurement Scale for In-brand
Equity, B2B Brand, B2C Brand, B2B2C Marketing
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Ak g sisit). Tela B2B A #xolA
Tl e Folell tig A25E('B2B A #ECNA
Tl A Folel] digh Akl A2 o Hmet

2 A7) 2 AL o AR BHalsd] gig
B2B A #Ax ] A2 (HF 28)A; tde] of
d, 2pxte] AE Ak 918 B2B A #olA] flell
A BA=d] tigh Aske] A4 on Fxem
A7) & A7t RIdsle] B o) d]l gt
S goz stk B2C #olME B2B ol
SRRl TEEA] gon, AL U ARE Bzt
289 SHF(RFE, LESR, A0EE 5)
7Ago] A SHAE UFe R lt). o] & niEez
12} ZAblE 3904 (B2B &4 2104, B2C 4 180
o) o] sl ont, B2B Aol B2B &l #|2]o] vt
2 A 3670] Alel=o] F 354 (B2B #1744,
B2C ¥4 180%)9] gl £Adl| &&=t J1T%
A AEE AuEw, dAe] 69.9%, 914°] 31.1%
2 Uelyten] yolE w30-394] 29.7%, w0494
24.0%, T50-594] 20.1%, TH9-294] 15.5%, 260
Al ol 10.7% o= VERT

tlo
©
5

(2) B2B ¥4l U &44 gRIFA ¢ =
A5
A AFE Bdle] =29 B2B ¥ 1070 3k
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TR BHor dAsislon, acle] dds =0la
WAl ARl oz 53] 9lsle] 212k81d F Varimax
< AfH 1.0 75
T et fo]4d-S Bartlett's
test® %ﬂ@] ZEon F%E}(Roger and Tiffany 2006).
821 x5 =Ese oA 7l FsA] e
= oh ] AlAsks WHoRE BAA aQlEA S &
AR o whEsilomn, o] IpgoA EakeEt

574 8214 AAlgko] 0.5 o] 24] FEaAY = o %
o] aQlollA 0.4 o) AAE=S vehbes 45, e &
gk 2 ou7t FEEAY o84 diMe] Brlsdt 43
= Yel= Z-Solth (=744 2020: Andrews and
Kacmar 2001; Hinkin 1998). 218]= A5 =249
8912 Cronbach's o AlFE &85 Y& dad A
= AAsI e, AE|% Alggte] 0.6 o deld 4=
Tt w8 BloR ATt AIA Y 2005).
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(1) A=y Ax 4 59/

dH) S Balo] FHE AEY Bul= 2K SHE
gL uRo R 23F AR AAlBKITE AEAE 14 =
Ao} miRZIA 2 B2BS B2C #HoR FESle] 13}
ZAIA G E £ SHAF 54 Bolie Y
o7 e, 2021 99 1794%E 109 132
7RA] ARZAL R ojFale] 2l R Xgy]
Ak, AR 7L 13 AL FUsh, 13} AL 3
A= 22k 2AMA A Q8IS 221 ZAbell= 6307
(B2B ¥4 3309, B2C & 3007) 0] Fofatsiont,
B2B #3ellA B2B #A A2l v $EAt 929
A elste] 5387 (B2B #2384, B2C &3 300%)
o] go] Aol &8t ATFEA RS A
HEH, dAo] 73.1%, o1/d¢] 26.9%= UEREC
Yol 7H0-494 31.0%, T30-394 23.8%. 1t
50-5941 20.5%, TH60A ol 14.7%, THIH-29A
10.0%9) <o 2 Yehytt

B Adwe TlelaAol(w?) w vkt A3 A
TES THHCE sl Jlolao] g B
7)ol B& FFE won, 71Fe] AUXA A8t
& dFelME 7lelzAo] Fhe AHrER vhe #5 7F
ol (a?/df ) Fk& S-E3Isirk(elghs, YAE 2008:
Bollen 1989: Hooper et al. 2008: Wheaton et
al. 1977). 18]35 AGFI, CFI, GFI & t& A=
Az TR a6 tHKline 1998: ©]8H4y,
IAIF 2008). WA B2B #HMe] 27] BYPL HF
7lolzdlo] 4@ RMR, RMSEA A58 #|9lstare -
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B82

.808

B84

.754
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.740

B80

.658
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.654

B81
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B76
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.862

x|zt
74

B9
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B45
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B44

.769

B38

.720

B40

.604

B43

.560

.867

B21

770

B23

.720

B25

.710

B24

.615
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B57

.641

B56

.622

B55

612

B63

.5b1

.786

15.572

3.710

2.348

2.099

1.694

1.416

1.277

1.177
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.595
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7tol2aAo] #2F RMR, RMSEA A5 Al9]etae -
A3t Aoz Yeht SMC 32 8913819 0.4 o319l
I TFE SRR AANN L, BE AREE A
sttt tlFEe] H3w 2|47} AEe] HE 7)E

of ¥3kehe Aoz et B2C B3e] 23 Agter)

ol

¥ ‘jr??_‘ﬂr(Anderson and
Gerbing 1988: Fornell and Larcker 1981). ¥+t
BAlZEZ ke za)e0lo] 1 90ld &3k 7} =3 73}
TAbE Avgehe Hlee BagtewM 0.5 o, 7id
AlEw e o] WA dade Sl o] Lut
Aoz 0.7 o] doldl A3 Aoz Agv(ug e
2007: Fornell and Larcker 1981: Hair et al.
2013). & AFlx= B2B #A SHEFEY 3
w3t AAE -2 0.6 ~ 0.99] L= e, 3
—CL% e B 0.6 o1, E AFE g BE
o2 Ueht FHEld® g 7] Fteisint
B2C ¥N S50l #7st AR a2 0.6 ~
0.89] ®9I= ‘/}E}‘%‘ﬂ, B S e 2F 0.5
T e B 0.8 oo veh 41
B g1 7|Ed] 3ot ((E 4) F=2).

Y l=1~l
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o} ¥FQ*HS.E.; standard error)E &8sl H3S
ST EFoA 28 Fek gk A¥AI] dakAY
w o elel] 1o] 3R] ererhd a7 e
b dokar & 4 dvkeAdA 20200 ¥R, ol
2009; 41%&= 2008; Anderson and Gerbing 1988).
B2B #RleA 7} 489l 7te] AdE duEd
AdtA o 2 FAPAL =71 s, 0.98 %% 3
Wl flon, mEedd 22 B wol AAsE
HaAL Wl {9 E Ao Hole 1S5 ¥3she gk §le
Ao vepirt. B2C WA= B2B #llx ¢} nt
FR R ZF a1 1] A dAnbd o g =

7= AR, 0.98 d&= ZHAE glom, EFeat
of 25 gt Fholl 4
Hole 1§ ¥dhe g2 fle Ao= yeht dded
Lt FREJTE ) F=).

Z2v B2BsF B2C ¥4 B5FellA 9811 3o
A BiF oz =2 aRlo] Slo] W It w2
BHRAATL e Aol oilE F dn(E
2015: 952 2012). olel we} iAo} 3
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A mEw sgalate] fle Ao® YEpst) o]
21k TS ARSI S} Fofe] =ollA] Bol YeRket],
B =EEg B9l MR S3E 74 NEoE AR
HAA heol® Bt FHEATE A4 Yoe 5
7b BiF-2olth (952 2012). <& I Al
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A M E TS SR A AE R o]olA]7]
wjZel] FHAAE = AR oA He Aot &,
Abe] FANM = ofE Abkke] AAIZE RS AE

i

e

AN

-

r‘l



(E 4) B2C 2HHoliMe| sHEREE 4S5 21

B2B && B2C &H
= EE3| Al AVE CR & EF3| Al AVE CR
BHale M3t — B8 .789 Hale ZFd — CB0 .823
Bale Mit — B7 .838 Bale ZHd — C49 .684
Hal= M7t — B6 .808 Hal= Z2Hd — C48 .756
Hal= M3t — Bb .760 741 .952 Hals ZHe — C47 17 713 .945
Hal= M3t — B4 772 Hal= ZHd — C46 757
Hal= M3t — B3 .738 Hele ZFY — C45 797
sl &ot — B1 .667 Bale ZHY — C44 .748
MH|A =2 — B9 .705 Hale SME — Cb1 794
MH|A == — B10 .664 Hale SME — Ch2 .837
MH|A == — B11 17 Hale ZME — Cbh3 .830
Mu|A =2 — B12 .696 674 925 Hale S4F — Ch4 .739 678 926
Me|A =2 — B13 .705 Halle 4% — Chb 741
Mu|A =2 — B14 .778 Halle S4x — C5h6 .768
Xz 2 — B30 775 X|zE & — C62 770
xztel 2 — B29 737 X|ZtEl ZZ — CB1 786
x2tEl 2 — B28 776 .736 .933 x2teEl 2 — C60 .705 731 .942
XE =2 — B27 734 x|ztEl Z= — C59 .696
x2teEl 22 — B26 .753 X|zt=| ZZ — C5S 762
Hale SME — B31 811 x|ztEl Z& — C57 728
Hale M5 — B32 .853 X|2t=l 71%| — C63 699
Hal= M5 — B33 .818 725 .929 X|2+=l 71| — C64 812 736 917
Hal= M5 — B34 .769 X|2t=l 7kx| — C66 755
Hale &ME — B35 .856 x|zt=l 7kx| — C67 .842
=7 2 — B39 .855 Hale oIX|E — C72 .8356
=% 2 — B38 .866 790 937 Halie QIX|= — C73 .853 .695 .870
=& 2| — B37 .827 Halie QIX|= — C75 .638
=7Z| 2 — B36 772 =ai= o|o|x| — C68 811
Hah= o|o|X| — B40 .736 Bali= o|o|x| — C69 .798 712 .881
B2l o|o|X| — B41 .756 .670 .859 Bali= o|o|x| — C70 .784
Hai= o|o|X] — B42 .680
Halie QIX|= — B18 .843
Hale QIX|= — B17 .857
Hal= 2IX|z — B16 .733 742 919
Hali= 2IX|z — B15 732
X|2tEl 7kx| — B23 722
XZ+E 71x| — B24 .769 .689 .869
X|Z+E 71x| — B25 .683
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2002: Bhattacharya et al. 1995: Graeff 1996).
E3], vt EUA7F Bl zpake] =93 QHolAt
A aclor WA ol izt Wilo] F7si8l

(A7 9] 2002: A1H3], kol 2006 ©14E, B
% 2013 oA, 2ot 2002; oA, olx]d 2004:
o], A= 2017: Fournier 1998: Graeff 1996:
Keller 1993). ool wie} HH= FUA7} A2 Bl
= APk miAE 3 #AE ERIska ofafEtd® A

ea
do
=
g
9
o
o
()
N
L,
re
-
=
>

gk

o
i}

g B= 2k BAlE FYUA) <3 35% o)) X
=, 373} IAAIG(B) #h2 595(t=11.367, p=
.000) 2 VERdt), aela B2C #olre] AEe v
= 2Pk Hale FdAlel oJsle] 50% o) AEH,
F78} SAAF() e T11(:=17.462, p=.000)
2 e}, Hile UL =25 B2B #ES HE
slo] B2C IHME A8 Baill= Ake =7 7}
S & 5 Sloh 99} o l HiE S ARE B
e 2Pkl frefu]dt s WX ez BRI

g}, 7 4EE Hals AR SHAH O] ofsEld =

7} SR

V. =

=1

>
oBL

vl zpkeh B O] As &M
4ol B2C #HAoA] o] FolA] ghom, %
e ke Zslet AL e ez \%Ehﬂr

=)
e

19

o

m

(Kotler and Pfoertsch 2010). ©]ol g} &£ <o

A= B2B9F B2C 42HS X8shs E4 #ddA A

9 Hals 2k S48 A =8 Jhdsta, o

o] et Ao} BGEE AZE}, B =Ho] A

Axpel A3E gokebd vt Ak wA 7€ 1

25 B9l B2B fokllAl 1170 744821, 14670 +
=

o

ot
vs}
\®)
joﬁ
=
>
3
=
-
ox
fo
-0,
[09)
o)
=
M
oot
[o
f
e
ol
ol

Higo g 73%‘@, Halaby 39 ?M%T% Ab- A A
E7F 9] HE/EE 285l HEtE=st ui-gE
=S AEsISR, B2B oA F 91 <] 23,
B2C #A A 5870 olv] #3-2 =&aoith A

AT %74101]/‘1% |25 8sle] F 23] AEEAL

2,
N
3
i
;9
_E
o9)
[N
Q

dJ
iy
2
R

Ir
lad
)
[

N
X
o
N,



S4e Me SRS TR =Esiiin o8

mz
—d
2
)
(o,
=2
>
rir
N
1:9

7192 B2B wiolA el Fujt
o} B2C oAl &M |xF gl 25 Bl e W
Zolth, &4, 1 Bt

e AL AW > Y

AL olel] 71 £3e Hekehks
oz AgEglont, E At F4A A
B HFS Fol 235 /NEsiitkes M 71E A
= At SARS Bkl & A AT
AN A&H ez AH o] & AgAte] FA A
o= QI3 dnks} o PAlHS SEskaL AR #
Aelxle] A s flete] FelA dAAT} At
AR S o R Fsisit). e el W8Eg

My & g
m'agm;
og:ﬁ::lljg
EB
e,
ﬂrﬁ
JZi'
o F
ng
EN
+35
%
Tz
N
LE
‘%_9,
L
iif
N
>

M o] Hekslltt oleh o] FAJA A %ﬁ]—f—% Al
slsta BAA el =date A S Ftste] Bl

44 o 917 November 2022

Aol 0|24 elelz} eleh. niAetoz ¥ <

LY
o IR AEE PF ALY HASS Aepdow

o] Fglo] AUAFA TS AN Thek A2k
SlAdgel 7Ps Folek, Telm 4R vd= B
Fge 734 Bol Sl HRY BAE 7 goid vng

E3jo] A} HaAEe] 7793 okl S detelA B2B
T B2C B F EE o A A 7409

Zolq iAo It e RS Selgtony o

[e3

T BER BA= HES Agshs oA o= BE
o o B Ago] Flu 3 HejEolok sh=A]d gk
AR ArE Al Aotk

2,
iz
ot r
[E

e 2P SHAEE sl §YEE A
3k AAIE AAZ slo], thedt 2 Aol W
Agel wpet F AEEFS Akt st AA,
B2B #739 ~%XP~ Mgl glo] B2B AME B9
AAAE dgoz g zldgstazt
Zo AR B2B AE &

Yol BAES a7t whssidn web) ¥ 9
Tl Hojg AR SUAE b 9] B B

oW B2B 77 el T @
A Holo] 2|A42S A} Adsl] BE o4l S5



2Rk dides des APsint. ey o4ds] & 2Rt SAH ] e W] sfa 7AJeE T8 %

Md

|
HAre] AFAel o= A71E 7Fs7del 171wl = slolslo] o]o] gk Hrle] Fo] AEE Hele A
T AqMe HEY Bi= FIFVY B T1E o7 AHEEo] Bale 3+ AFARI vt 7Fsd A%
Bale Ax7|93 ¥=ske 5 B2B 7 #HolA = WrE]ojof e Aot}
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$(2020), “BAYE A AL D I vlapehes
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3317 93t ZH o] FutEojor & Aot} mpR|dke. Journal of Korean Academy of Nursing, 50(1), 132-
2 2 Aol A AEY BAs ARte] 74891 146
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