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Sharing economy emerges as an attractive alternative to the traditional ownership-based economy. Just
like other new successful initiatives in the marketplace, it is essential for sharing economy to induce
continued usage from those consumers who have tried it out. This study postulates perceived usefulness
and the sense of attachment as antecedents of psychological ownership and investigates whether these
factors make meaningful influences upon one’s continued usage of a sharing economy service. Data
collection was carried out by using self-reported survey method who had used carsharing services at least
once within a previous year. Findings of the study were encouraging as consumers were found to perceive
sharing economy in a positive way after using it. Both perceived usefulness and the sense attachment
had a direct, positive effect on continuance intention of the carsharing service. In addition, both perceived
usefulness and attachment had indirect influences on their continuance intention through the mediation
of psychological ownership. Finally, psychological ownership is found to exert a strong, direct influence
upon one’s continuance intention. These findings suggest that one’s intention to patron the sharing
economy is founded upon both rational and emotional factors. Such findings of the study suggest meaningful
implications for both academics and practitioners.
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2.5 X[&0l&2|Z(Continuance Intention)
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(Figure 1) A723
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H749 F A" F842 2uAR SolF Al
FE O AR 4540 S O AF

#Ho] 394 AAE FA8tnA sk PES BolA
. FHAA B E 4] ZPE %%?:]f—a‘ sy
= L35t} 8
‘”Oﬂi‘jr(Chm Wang and
Sparks, 2019; Wang et al., 2019).
Mul 2 ZRE AR FH A 28 E Simon
and Roederer(2019)2] Al oJapH 4Bz} &
Fr 2B o EA%, sk & ARlA #

43 7B Ao HH H% el el 5=

,1_7]—_7_. o

A9 43¢ A 52, o4 2R E Aol ohle
A tgE BORE ol 3tat e JF I
BIE Aok dusiel, B F A A
2 o[ §3 2R A4E F8HS AP A 2ol
0% BEaHE 4RE 2l e A due

M 3: 2Bl 3R AT ol 68 ¥
AZG 584 A Arlzol Ha A
ol golwd B (+)42 9GS oA 3
ot

3.2.4 N33} Al 2503t B

2R A o] 63 AFo] WEAT Rk B

A =W sl Al el A1 HERL of 2
of e =2 e Aoz dA dk(Park
aclnnis, 2006). &B|27} 27 of &=

EAFY olES A AT F UE
2l A8E ndel A ve =9

n!
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> ot
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A=)
=
1us
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Y= A
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& 482 AT 54 AFe A4
Z &8 7hele anate 93 39 A7t
@A dth(Allen and Meyer, 1990; Baer and
Brown, 2012: Hernandez, 2012). ©]2]3 4]
2] Ale)d A& Aplo] wEAgA o] 8¢ of
48 v AAle] AT 2ol Fee)A S AR de
AR LGHOZE o]0}l 4= Slth(Avey et al.,

2012: Zhou, Fang, Vogel, Jin, and Zhang,
2012). &, Alo] MG A FORFEH TS A
g3 2 Ake A AlFS FEACRE e A
glA o2 7 A Heu ARl ] &
Aed By o 29 e AlelA el A ekt
o274 F3kd 4 e Aoz 8 9t (Franke,
Schreier, and Kaiser, 2010: Shu and Peck,
2011). F574A sHANHE o]g FAleE 7+ o]
dse Aow deilt. d2EF, s 7 F
FRA MB| 25 o] &3 ’\Hlx}ﬂ 1 EERCA=E

=
Ueh e oha) Aol afeke A3 theel ¢
TR wlE AeAARE 2 el AAvE
H

b dzxshe= o2 e A th(Asatryan and Oh,
2008: Morewedge et al., 2021). 18 EE &

Z8A Aul 2ol s of 2 =73 i AR ~E
A &4 0 7 o] &g AH|ah= o] &t nhA] A4l
o A A He Aedafits 7H A
o] #2 o FEY F Ut} oldd =95 Edf
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2 5o 7H S ARkl

W 40 28 AT BEAA AH AS o] &3 T
2 o ZE B A 2ol g AlE]
AL B8 B ()30 g2 A
2o},

3.2.5 &3} x| Fol g2 rote] A7

T oel] thaf of

’\H]Z}ﬂ 54 AF= AHERY
tS =7 | o8 uf A digho] AAE o] =
EYA %31 2 AFE AL ol SstEe AT
ol e w 4%l vt itk (Asatryan and Oh,
2008). &, 54 AFI o Fo] AT 2 AF
B FEe] F54 BAE Ak B digkel o
M= wietde] H= dE589FE 2 drh(Jones
and Sasser, 1995 Park and Maclnnis, 2006).
53] FRAAE o] &t &¥ V}—E ZW9I ZaH] g
ol AAA ol 22 A4
Fole 2 ofdg}, FFY olde A
Hlo] dxgthe Al da) 2AH4= hﬁl—t— e
Atk o] 2L FHAA tig aHAke] $-54<l 4
A2 ol g oo BAA AR ofFow Wy
& &= 9)=Hl(Franke et al., 2010), 48]k o2
< A T HAE FF AFH R o]orty
= 9ze A2d Aoz Adn o]o} 2 #H
oA &, THAA Azl el Fd 2nlAke
oHZ}O e }\1}3]}\3 0}7&?%40] &R0 7 o]ﬁ_
otaat ohe FF AER ojojd £ s AR F
g5 °lU} ol &L =AE 71‘*" 3t 2o

7 & A8k

g
!
]

f rfor _1>1'

A%

S

N 5 AMATL FRAA AN AE o83 5
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2 8 AHE AT e A A%
g% G B(+)4A 9FL 1

o OOE
=

3 Ao

)

3.2.6 A el A 2R3 A&l o mote] BA
2HZ7E 54 Al dell A Aafte =
71 flaid e 2 Al digk gt AeAe 2
o] FH5 o] g AAXACR h(Dirks,
Cumming, and Pierce, 1996: Pierce et al.,
2003). T, AYALGE AlFo] LHAF A4
S s 894 o] tgoR AL 5
& Bl AAYE A olth(Belk, 1988). 5, &
WA AU ALRRE AR AFE 28R
MAAoz Edsta &5 tldel Aot} mehA
57 di7del dall AelAafite =/A HH 4|
e 3 T #AE PP E AEH R
7tk she Y EE A
ek, 3474 A=
9] A%ol gl FFE VA AoR BEEL,
Ao AH 2T g B 2R A ol
el A AL 7EAA S T Au 2ot A
-’?—%E A4S 714 (substitute value) 7} $ithe
o Z7kstm old] et B FhHlolE Al A}
3k Frkeke A Ueve 2o Had
tH(Fritze et al., 2020). =, &F73Al O
8 &R =7l A A s 19 Y
Al g Aol ol HHA dF=
AR 8L F Ut ol & =27

g2 714e] 43S,

NN

K

o
5 o

7Hd 61 Tl AEl 2ol thEh aml ko] AlelA
2

& g Al e T A %0] §

31 O
iR
At
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= G4l H(+)H9) 9GS v Aol

3.2.7 A7E 84 o AgArer aga

A &0l ol mote] #

vl A ABHE AF 2

$3he YN dopd ARL bl sle, o))
2 2% 7hed 391 Ae A9 ol oyl o)
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o S} ) C18E 5o 2
g it
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(Chen and Lin,
2015: Ulaga and Chacour, 2001). &H]A}7} A
7vat ZAA 7147 o] 4 tiatel gt A Lol Lo %
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FAA AN E o] ZE JAAAAT} RS
o deixe A8l AX7E et FAH R, o] &
gl gk 2uRte] §-874 A4 g kel A
Sol g & g bl AHA 13t BA o] 9ol e
W Ateldl fojgt daFE nA F de FH W

ol tial] WA A& H87t ArHGeva and
Goldman, 1991).

A AR M EY =AM AR ukel ol
2H 2R FRAATE AL A & ATt

A 2y A| HL 5H"" el el of &} 22 5
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At H2E Ren et al. (2012)¢] A9} Yang et |V, AISEAM
al.(2019)¢] Aol 2291 AE FF= 7IWe R, A

& B MH 2 2ol A 513}
g ghaslo] 2489t AlelA A7 Asatryan 4.1 Z22| ety EM

and Oh(2008)3} Van Dyne and Pierce(2004)

(]

o Aol 20l HE BRSO B AT F B AFAE AF FRAA A¥ze Al

A AYRES £ 5 40 GBoR FHAG A¥AE A2 19 ool o83 AFo] gk L)

o A%el§YEE Min ot al (201909 A7l 2 AS WPoR ERS A on, o 43S

AR BYL MOR, AY FHAA As F AhsAan Leolon Mjd HREEAE A

A9 AR 59T 3 41 DEE TeAdd. Aok A A 45098 AEA A, g

e 29 e BAE T4 HES 283G 224 0 PUD Sue) B T2 3072 A
¥ 79 W4 T4 E (Table 13 2t} #4205 $9S $ES BEo2 HeAAY

(Table 1) B #4

0% 244 49 9 54 4% o a7
22 A2 o8 270 282 9% 9 58 949 794 91 9 B A
A7 Wt #2 o & 7o AHlae f-E43nh Agarwal and
0ox vt FHofY Aulag a0 dAE & 5 9 Prasad(1999)
o e FHlg AMAE o) g3 Wt b A 3 wed 24 dn Min et al.(2019)
TGS APl el 48 S8 FE §83 wEwel
2924 AP ol & AT o1& g 3 AAA 2% 9 $54 Y A%
£ IE5UE 0|88 1571 97 AAoIY AHZ ol &2 /1% WA naey
o} Je 9550E o188 /3t 97 FH019S o83k sl o Bapl wAan | fon e al 01
Yang et al.(2019)
A AR WA 228 9 FE 2B
A AFIZE W ool & =g ARzl
o1& FRAA AIZE AR £FEE AR Ul AAF Sk Aad A A
A AE WACE o Aol oMIAT 25 SUE W AfE oA Asatryan and
Qs | [ Mo ARE oseE 59 ) U A% 2ol FA94E AT AR Vaghéigggin 5
oG AHIZE ol gate BE Agol U AdlEL 4%4en Pierce(2004)
e $ATE A2 ) A A clédda 4
TR AU2E ASACE oJga2A It OA 4
3 AT IEE ABAA 8T AT
Axolgos | | e Fsardd 9o zE FH0lg AMAE o 88 Al Min et 21.(2019)
e Skez AHAOTE A2 ol &7 e] 22 e2BdE A% 068 47l
e 130t 2 el AR ANAE o168 449l
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#5 H2e) ATEANY 59 Ae gnng,
Xﬁﬂ a9 420133 % %@L 394(164“3), ge

T 34. 5xﬂ§ MHOM ﬁ%xM AFAE AEE
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T8 2 o] &3ste MRS 2~4A13F IRkl 21.0%
2 &k HE
°] 0.7%(39) A \/}E}‘*D} 7HA o]
B AH| 2 o] & FA 7|71 78‘—?* 1\ mgte] 32.1%
(1357), 1~2d w|¥ko] 31.2%(1319), 2~34
ulike] 22.2% (939 ?l A0 72 ZIE T},

= Aol AHEH =87 (Descriptive
statistics)el <]3} AAel thek gl &
Hzke] BhE-& tiAl = 3 A
AT wjA o] He 7ol E =
3 A z=e] &3 (M=5.19) rﬂsﬁ ZoHo s
Hrbeta i, HRA(M=4.41)
(M=4.42) =3 A= 354 Lt
1 glem 53 AFue(M=4.65)% FETT
oo ® 7ML e AoE ‘/}E]r‘ib’% , WA o
2 A 2f7F obd ozt x}
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1 ox

.
R R A )
g R

)

gko] ¥] 9t (Nunnally and Bernstein,
A 4 23, x/d.f= 1.990,
GFI= 945, NFI= .972, RFI= 964, [FI= .96,
TLI= 982, CFI: 986, RMR= .050, 282
RMSEA= .049< gt th. o= Hair et al.
(2006)°] Ak 2 ?‘{u Tz Ve 59 A
O = YEskt

aga 4 23] Bdds ASe 2 Al (Table
3yell AA| g uief Zol 4 7
= AAsks B4 23, 4
= AF ol BT 5 o]l Aog delEglon,
A ] s ksel te B3 4o A
o Hlg] 2 Aow ol B oo gy
=7t RS et
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©
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= I
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4.3 GI7el A
E Aol A3 7Hde] AEe FRU 4 2y
< Zgate] Aol ¥ Ao 29 AF
= 43} x¥/d.f= 1.793, GFI1= .951, NFI= .975,
RFI= .968, IFI= .989, TLI= .985, CFI= .989,
RMR= .050, RMSEA= .044 59| & HolE
Aoz oy}, 22 RE Hair et al.(2006)°]
A A5 715E BF F53E Qo2 et 2
A7rFe T2 Azt Ao Age Aew
=it
ATFEYP AZAF gl

27 f84E ARLSE
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(Table 2) &oIX Q09I &M

TN A | g | BFAA | 23 AS | t-value CR AVE | Cronbach's «
PU 1 | 5.22 1996 .865 -
A Z+E PU 2 | 5.10 | 1.043 .879 24.054***
o o es 1925 756 1925
T3 PU 3 | 5.24 .984 .863 23.271
PU4 | 518 | 1.068 871 23.653%**
ATT 1| 4.25 | 1.444 .849 -
} ATT 2| 4.45 | 1.318 .855 29.011%**
off 2 941 799 945
ATT 3| 4.47 | 1.320 944 27.039%**
ATT 4| 4.48 | 1.231 1923 26.096***
PO 1 | 426 | 1.397 .856 -
PO 2 | 452 | 1.278 .860 16.935%**
AP A s~H7 ves 1928 762 934
PO 3 | 4.31 1.439 .900 26.820
PO 4 | 4.57 | 1.323 875 17.257%**
CUL 1| 4.86 | 1.098 .925 -
CUL 2| 4.85 | 1.116 .938 33.299***
A &ol g9l = a ces 933 176 .937
CUI 3| 4.31 1.174 .809 23.350
CUIL 4| 459 | 1.118 .846 25.818%**
Measurement Model Fit:
= 187.062, d.f=94, p= .000, x?/d.f= 1.990, GFI= .945, NFI= .972, RFI= .964, IFI= .986, TLI= 982,
CFI= .986, RMR= .050, RMSEA=.049
p (.001, *p (.01, *p(.05
(Table 3) 74 7id 2+ A2t 2 24
= M SD 1 2 3 4
1
1. PU 5.179 917 (870)
kk 1
2. ATT 4.399 1.233 545 (.894)
ok * % 1
3. PO 4.383 1.228 .358 .489 (873)
£ * % ko ]-
4. CUI 4.632 1.027 552 617 575 (881)
**p (.01

A53EZH(AVE) 9] AlF
24 (Pelcelved Usefulness), ATT: °ZH(Attachment), PO: Alg]& &
9] %= (Continuous Use Intention)
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585, t= 11.806, p= .000)< AA A}t 22
3 FHAo] 8] M)A s Ake] A ZHE 84 o] ﬁﬂ%
A 2ol thigh 2em)Ake] AR A ARt @Al B (+
o] FFE AT Ao YEnth kA 7HA 2
(B= .146, t= 2.437, p= .015)= AA UL},
L3k TR o] 7 Au] A AL A2 -84 0] B
g AR 29 A &o] ko] A (+)AQ d3
Ae Ao & Yeyith oA 7H 3(8 =
t= 7.074, p= .000) AA =AU}, T+
22 M) ALY] off 2 Bl Afu] 0] Al e R gt
el A (+)9] ke nA Aolghe 7M 4=
HATH B = 403, t= 6.543, p= .000). E3t o
Zro] F74 A AH]| 28] A &ol &of el A (+
Fg= vA Aolge /M 5= AAEHYoH
197, t= 3.816, p= .000), A8 &f7te] A
Fo|gojro A (+)4 ks A Aolg= 7Md 6
g AAHAH B = 352, t= 7.452, p= .000).
W 1t AR M A4S 23%e e (Table 4)9

—%‘ﬂ

o
é
__\_4

Aol
B=
I

$oi & 97 954 845 ol s

galsiet. 7
A5
9 7] &o] &

b mﬁm

g% *}0191 UH?H 3 (W 7-1, 7K 7-2, M
7-3, 7H T-0)E ASSI. WA TR 01E AH]
29 X]A‘% %%*éﬂr A&o] &&= ol H 29| v
METE A5 23, A48 {8497 A& 49
T 7t F5IH(B= .603, p= .004) 2 AHEH
(B= .353, p= .004)= SAALRE o3 2o
2 Uehga, &8 7Hol g w2 e A
g 84L& NES R dto] 2 &o] o mof
&S A e HHER A BAHCE fold A
2 UeHB = 1115, p= .036). webr =&
A A 2 o] g o 2n|A7L A 4e 844 &
o) 22 7 she] e Au] o] x| o] g
A&} e AR YehtA 74 T7-12 A
A= Qdet. 223 el E Arl 2o the Az f
ST A &0l S zho Ae) A hfrke vl &t
S AT 43, FHAo" Aulzd dis) &R}
Zhgk 8ol A A a /S AR St A&
HEH 9 FAH L
= .052, p= .010).

J?i

o

-{m fo OH 1o

(Table 4) 22 7td @5 Znt

B t-value p-value A ofF
H1 A2E 84 - oj2H(+) .585 11.806 000*** e
H2 AE 84 - AP A a7 +) 146 2.437 015* e
H3 AZE 584 - Aol &= (+) .353 7.074 000*** e
H4 ol 2 - AYA LT +) 403 6.543 000*** e
H5 off 2+ - 2| &o] g% (+) 197 3.816 .000*** e
H6 RS Eal s - A &o] g% (+) .352 7.452 .000*** e

**p(.001, *p (.01, *p(.05
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Alo1g M| 2ol thik an|ate] of 23} %] &o] g9
= Zrol AR A afrie] v ESE A5 A3
f 23 A&l ol 7te] FAA(B = 339, p=
.006) ¢ AHEHR(B= 197, p= .010)= A4
o= g Ao YEhyta, &n|ate] of2to] 4z
Aafites Wiz o] A&olgezd g2 v
Ae R E 9 SAHCE ol Aoz Y
WOH B = 142, p= .004). wetA] 2 FH7A]
1

2,

e o
r\l

ofo Y

e e (> o oft
O,
b

of b3t Yol ALfge) RN LS &
o] FHel e Al

AH| 2 o] &2 Fall FAE 1A of 2 el i = Remz JHd T-4e AR
K Aol A Al ze) Agolgolmel § HAG REXENDS B3 LD} 4F Az o
opgt FRuERIL Qe AoZ YejA 7 7-3 tsmislERE (Table 5)9F (Table 6), 7223
< A=A, Bo=, A FH7AA AH| A 4] WA 2y 24 3 wWHEY JH HE 23 e
A7F A zbgk 843 Bl Au| 29 A|&ol ol < (Table 7)3} Zt}.
(Table 5) FEAEzHH t
p-value
A1 A
23] o2 - 010"
3 o3 S AYRASD(+H) — 004™*
}-_)_qu_ 1 = -1 A=} .
*a3 .006**
**p (.001, **p (.01, *p<.05
(Table 6) FEAEZY
B S.E.  p-value
3} A7td f84 - fo=(+) 353 .059 .004
A 84— N2 (+) Zolgelm(+) 115 054 036"
7 A4E F44 - AR LR (+) &olgo=(+) 052  .033  .010%
2% Azd §44 - 4FH(+) - APArsR &olgo=(+) .083  .024  .004**
Z 1y .250 .045 .004**
a7 .603 .038 .004**
***p (.001, **p.01, *p(.05
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