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ABSTRACT

Influence of Title Sponsorship on Brand Image, Loyalty
and Spectator Satisfaction

(Around 2003 Samsung Hausen K-League)

Nam sang-uk

Dept. of Physical Education
Graduate School of
Hanyang Universit

Major in physical education, Graduate school of education

The purpose of this study is to define the relationship of 2003 Samsung
Hausen K-League title sponsorship with brand image, loyalty and
spectator satisfaction. To achieve this purpose, this study sampled 458

spectators of the K-League by using simple random sampling.

The reliability of questionnaire, using Cronbach’s @ method, was shown
to be 0.7854 for social image as a subfactor of brand image, 0.8225 for
sensual image, 0.6570 for attitude loyalty and 0.8548 for behavioral
loyalty as subfactors of brand loyalty, and finally 0.7856 for spectator
satisfaction.

For analyzing data, this study carried out frequency analysis, correlation
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analysis, and path analysis using regression analysis as appropriate for

the purpose of this study by using SPSS 11.0 version.

As a result of the above research, this study concluded as follows:

First, in relation to social image, sensual image and attitude loyalty, it
is shown that two variables, both social image(F=.366) and sensual
image(B=.294), have significant influence statistically in a level of 0.1%
respectively. In relation to social image, sensual image and behavioral
loyalty, it is shown that two variables, both social image(B=.324) and
sensual image(P=.279), have significant influence statistically in a level
of 0.1%.

Second, in relation to social image, sensual image and spectator
satisfaction, it is shown that two variables, both social image(f=.004)
and sensual image(f=.066), don’t have any significant influence

statistically in a level of 5%.

Third, in relation to attitude loyalty, behavioral loyalty and spectator
satisfaction, it is shown that attitude loyalty(B=-.104) did not have
influence on spectator satisfaction, while behavioral loyalty(F=.267) has

significant influence statistically on spectator satisfaction.

Forth, it is shown that social image(f=-.052), sensual image(B=. 016)
and attitude loyalty(B=-.089) did not have statistical influence on
spectator satisfaction, while only behavioral loyalty(B=. 273) has

significant influence statistically on it.
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