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www.Google.com 68.29% 67.90%

20.28% 20.89%
7.61%

19.95%
5.89% 6.29%

search.Yahoo.com

search.msn.com

4.23% 4.17% 3.92%

www.ask.com
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PV

Ad Ratio

Ad Ratio
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24,559,097
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1.8%
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Page View (21) | Referer PV () Referer PV = PV (%)

5,290,000,000 | 1,240,000,000 23.4

120,002,000 75,000,000 62.5

200,007,000 100,004,000 50.0

280,000,000 90,000,000 32.1

800,008,000 200,005,000 25.0
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