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Made
It

Client: Heineken USA

Brand: Newcastle Brown Ale
Company: Droga5, New York

Target: USA - North America
Language: English (US)

Category: Beverage

Objectives: Awareness, Online Traffic
Media: TV, Online

2014 BLUE AWARD
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Trial
By

Timeline TRIAL BY TIME“NE

Client: Amnesty International
Brand: Protect The Human

Company: Colenso BBDO / AIM Proximity, '
Auckland ‘1 N

Target: New Zealand - Asia Pacific .
Language: English (UK) - \'.' ! A !
Category: Other -

Objectives: Awareness, Online Traffic,

Direct Response

Media: Online

2014 BLUE AWARD
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SUSPICIOUS ACTIVITY FOUND

CAM WILSON SAID:

“WOAH! HOLY SHIT, YOU GUYS!!
IS THIS DUDE FOR REAL?"

|
1 ON 9 APRIL 2012

Concept.
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Bentley
Burial

Client: ABTO — Brazilian Association of
Organ Transplant

Brand: ABTO

Company: Leo Bernett Tailor Made, S&o
Paulo

Target: Brazil - Latin America
Language: Portuguese (Brazil)
Category: Other

Objectives: Awareness

Media: OOH

2014 GOLD AWARD
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LOOK ALL THE PEOPLE OVER THERE WATCHING.

o VIDEO PLAY
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Hybrid

Client: Toyota Norway

Brand: Toyota

Company: Saatchi&Saatchi Norway , Oslo
Target: Norway - Europe, Middle East &
Africa

Language: Norwegian (bokmal)

Category: Automotive

Objectives: Preference, Online Traffic,
Recommendation, Test Drives

Media: TV, Print, Online, OOH, Email, Radio

2014 GOLD AWARD
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Léon
Vivien

Client: Musée de la Grande Guerre
Brand: Musée de la Grande Guerre
Company: DDB Paris, Paris

Target: France - Europe, Middle East &
Africa

Language: French (France)

Category: Other

Objectives: Awareness, Recommendation,

Direct Response
Media: Print, OOH

2014 SILVER AWARD
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The
Smart
Phone
Line

Client: Samsung New Zealand
Brand: Samsung New Zealand

Company: Colenso BBDO / AIM Proximity,
Auckland

Target: New Zealand - Asia Pacific
Language: English (UK)

Category: Technology

Objectives: Intent, Online Traffic, Sales,
Product Launch
Media: Online, OOH

2014 SILVER AWARD
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Wendy’s
Bacomn
Portabella
Mot o
Brioche

Client: Wendy's

Brand: Wendy's

Company: VML, Kansas City

Target: USA - North America

Language: English (US)

Category: Quick-Service Restaurants (QSR)
Objectives: Awareness, Intent, Online
Traffic, Sales, Product Launch

%ﬂ

-
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See why the upper crust prefers the Bacon Portabella Melt on Brioche
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Payland
Hot
Seat

Client: Playland

Brand: Playland

Company: Rethink Communications,
Vancouver

Target: Canada - North America
Language: English (UK)

Category: Entertainment
Objectives: Awareness

Media: Online

2014 BRONZE AWARD
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Reclaim
Your
Angus

YouTube

Client: CKE
Brand: Carl's Jr./Hardee's
Company: 72andSunny, Los Angeles

Target: USA - North America Tl_!E 0R|9|NAL
Language: English (US) \ . /) //
Category: Quick-Service Restaurants (QSR) Qrx JJoliad

Objectives: Awareness, Intent, Sales, Direct
Response, Social Media Growth
Media: Print, Online, Email

Reclalim Your Angus at Carl's Jr.

A
'.t.'-_ ' .
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More than expected!
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